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FOREWORD 


Between  1923  and  1929  the  Bureau  gradually  developed  an  outline 
on  city  surveys  for  office  use  in  handling  requests  for  information. 
Careful  consideration  was  given  to  the  nature  and  purpose  of  inquiries 
on  plant,  store,  and  office  location,  accessibility  to  markets  and  other 
factors  bearing  on  local  surveys  from  many  angles  of  approach.  The 
first  outline,  which  was  published  in  1931,  is  now  out  of  print. 

The  techniques  of  making  industrial  and  commercial  surveys  of  a 
city  or  region  have  materially  changed  and  much  new  information 
has  been  made  available  in  recent  years.  Yet  many  of  the  funda- 
mental purposes  of  making  such  investigations  remain  the  same. 
This  bulletin  suggests  procedure  in  planning,  making,  and  using  city 
surveys  and  includes  a  basic  survey  outline,  together  with  extensive 
lists  of  pertinent  data.  It  is  offered  for  the  use  of  city  officials,  cham- 
bers of  commerce,  and  representatives  of  other  agencies  who  desire 
to  conduct  local  investigations,  as  well  as  for  manufacturers,  dis- 
tributors, research  directors,  and  other  individuals  having  an  interest 
in  the  subject. 

This  publication  was  prepared  by  the  author  of  the  earlier  edition, 
assisted  by  Guerry  R.  Smith  and  Ben  P.  Haynes  of  the  Consumer 
Market  Section,  under  the  general  direction  of  Wilford  L.  White, 
Chief  of  the  Marketing  Research  Division,  and  N.  H.  Engle,  Assistant 
Director  of  the  Bureau.  The  Transportation,  Automotive-Aero- 
nautics Trade,  Commercial  Laws,  and  Economic  Research  Divisions 
of  this  Bureau  cooperated  in  the  study.  The  Bureau  is  indebted  to 
many  public  and  private  authorities  for  manuscript  review  and  other 
valuable  cooperation.  Particularly  helpful  among  governmental  agen- 
cies were  the  Bureau  of  the  Census,  the  Bureau  of  Public  Roads,  the 
Civil  Aeronautics  Authority,  and  the  National  Resources  Committee. 

Alexander  V.  Dye,  Director, 
Bureau  of  Foreign  and  Domestic  Commerce. 

August  1938. 
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SUGGESTIONS  FOR  USE  IN  MAKING  A  CITY  SURVEY1 

(INDUSTRIAL  AND  COMMERCIAL) 

Section  1.— PLANNING,  MAKING,  AND  USING  THE  SURVEY 

CLARIFYING  THE  PURPOSE 

Lack  of  a  clearly  defined  major  purpose  of  survey  is  an  underlying 
reason  for  many  of  the  difficulties  experienced  in  making  a  satisfactory 
beginning  toward  the  accomplishment  of  a  survey  of  a  city  and  its 
environs.  The  purpose,  whatever  it  is,  should  be  defined  and  agreed 
to  by  the  financial  sponsors  of  the  proposed  research  in  any  com- 
munity and  understood  by  technicians  responsible  for  collecting  data 
that  will  prove  useful  in  furthering  united  efforts  to  work  toward  the 
objective. 

An  understanding  among  sponsors  that  the  purpose  is  "to  attract 
industry  and  business"  is  of  course  too  vague  a  basis  on  which  to  start 
gathering  helpful  information.  This  general  hope  of  practically 
every  community  must  be  brought  down  to  something  specific. 
Clarifying  the  purpose  behind  each  new  effort  to  collect  and  interpret 
significant  information  about  the  city  may  be  relatively  simple  where 
a  well-organized  industrial  bureau,  or  its  equivalent,  has  been  en- 
gaged in  a  sustained  effort  over  a  period  of  years  to  educate  the  people 
of  the  community  and  outside  contacts  regarding  the  city's  opportuni- 
ties, potentialities,  and  limitations  from  many  points  of  view. 

In  some  cities  a  commission  or  committee  is  formed  to  help  steer 
the  course  of  a  proposed  survey.  This  committee  should  include  the 
financial  sponsors,  or  work  with  the  sponsors  in  first  obtaining  a  prac- 
tical definition  of  the  purpose  of  survey.  Possibly  a  "community 
conference,"  will  be  arranged  as  an  initial  step  in  the  process  of 
defining  the  general  purpose  in  terms  understandable  to  all  concerned. 
Frank  discussion  at  the  outset  should  be  a  help  in  keeping  anticipated 
results  within  the  bounds  of  financial  possibilities  but  consistent  with 
greatest  usefulness  when  applied  to  the  recognized  purpose.  Par- 
ticipants in  this  preliminary  move  may  well  include  representatives 
from  all  agencies  locally  active  or  interested  in  industrial  or  com- 
mercial matters  such  as  public  and  private  utilities,  financial  in- 
stitutions, newspapers,  bureaus  of  business  research,  the  engineering 
or  planning  department  of  the  local  government,  the  largest  tax- 
payers among  established  industry,  industrial  engineers,  and  corpo- 
ration lawyers.  In  short,  all  important  local  groups  expected  to 
influence  or  to  be  affected  by  efforts  toward  industrial  or  commercial 
expansion  should  be  represented. 

Any  action  designed  to  affect  the  life  of  a  city  and  the  living  stand- 
ards of  its  population  is  of  course  a  vital  matter.    How  well  the 

1  This  publication  is  an  elaboration  of  Suggestions  for  Outline  of  a  City  Survey  (Industrial  and  Commer- 
cial), Bureau  of  Foreign  and  Domestic  Commerce,  U.  S.  Department  of  Commerce,  1931  (out  of  print). 
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survey  meets  the  purpose  for  which  it  is  intended  depends,  in  large 
part,  on  the  extent  to  which  there  is  general  understanding  and 
approval  of  the  purpose,  and  cooperation  among  all  influential  ele- 
ments in  the  community.  Mutual  understanding  often  involves  a 
stipulation  of  general  specifications  to  be  refined  and  developed  by 
the  director  of  the  project  to  meet  the  stated  ultimate  purpose.  The 
intention  here  is  not  to  recommend  any  one  purpose  that  can  be 
served  by  a  city  or  regional  survey  but  to  emphasize  the  importance 
of  carefully  defining  the  objective  whatever  it  is. 

SOME  PRACTICAL  PURPOSES 

The  agreed-upon  objective  may  serve  as  authority  for  proceeding  on 
the  principle  that  the  survey  is  an  initial  step  in  effort  over  a  period  of 
years  directed  toward  industrial  and  commercial  development,  and 
that  the  specific  purpose  is  to  collect  facts  expected  to  provide  a 
comprehensive  background  of  information  required  for  study,  dis- 
tribution, and  revision  over  a  long  period.  The  purpose  may  directly 
relate  to  any  one  or  more  of  a  great  many  possible  developments 
within  this  general  objective;  or  it  may  be  confined  to  the  proposed 
study  of  some  single  factor  that  looms  as  a  subject  of  interest  or  con- 
cern in  a  community,  though  only  indirectly  related  to  industry  and 
commerce.  A  large  variety  of  possibilities  in  the  way  of  purpose  was 
necessarily  considered  in  preparing  the  adaptable  outline  in  section  3. 
The  following  examples  are  among  the  many  purposes  2  of  a  general 
or  specific  nature  that  have  been  mentioned  in  connection  with  city 
surveys  completed,  underway,  or  tentatively  contemplated. 

1.  To  make  a  complete  survey  of  the  city  and  environs  as  a  basis  for 
analyses  to  improve  the  city  industrially,  commercially,  and  socially; 
and  to  assemble  the  data  in  loose  leaf  or  other  convenient  form  so  that 
such  special  reports,  as  may  be  considered  feasible,  can  be  prepared 
for  local  business,  outside  industries,  and  municipal  departments. 

2.  To  obtain  such  facts  concerning  local  resources,  facilities,  and 
general  characteristics  as  would  be  of  significance  to  industry,  with  a 
view  to  bringing  these  facts  to  the  attention  of  specific  industries  con- 
sidered suitable  in  the  light  of  data  from  the  survey. 

3.  To  investigate  opportunities  for  increasing  employment,  by 
making  an  intensive  study  of  local  employment  and  unemployment, 
trends  in  employment  within  major  types  of  local  industry  and  com- 
mercial enterprise,  the  kinds  of  industry  that  have  given  the  most 
satisfactory  employment  over  a  period  of  years,  and  the  kinds  of 
industrial,  business,  or  special  activities  that  should  be  encouraged 
to  expand  or  to  locate  in  the  community. 

4.  To  make  a  survey  of  transportation  facilities,  trends  in  local 
taxation  of  industry,  regulations,  evidences  of  cooperative  attitude  of 
municipal  departments,  financial  support  of  industry,  and  important 
social  aspects  such  as  should  be  of  significance  to  a  specific  industry 
known  to  be  interested  in  the  raw  materials  available  in  the  region; 
with  a  view  to  trying  to  induce  the  industry  to  select  this  community 
in  preference  to  locating  in  a  competing  city  equally  advantageous 
as  to  raw  materials  and  certain  other  important  features. 


'  See  also  replies  to  the  question  "What  was  the  primary  motive  for  making  the  survey  in  your  city?" 
Column  1,  under  "Brief  of  comments  from  12  cities,"  pp.  14  to  17. 
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5.  To  investigate  industrial  plant  facilities,  bridges,  schools  and 
other  public  buildings,  recreation  facilities,  zoning  needs,  transporta- 
tion within  the  city,  housing  conditions,  the  real  estate  situation, 
construction  costs,  and  related  factors  for  the  purpose  of  determining 
relative  needs  and  opportunities  for  expansion  in  local  building  and 
construction  activities. 

6.  To  collect  data  on  cost  of  living  as  a  basis  for  possible  changes  in 
local  rents,  taxation,  wages,  and  other  factors  affecting  consumption. 

7.  To  make  an  intensive  survey  of  consumer  purchasing  power  and 
distribution  of  family  income  for  business  and  other  economic  uses. 

8.  To  assemble  data  on  civic  development  and  trends  for  the  pur- 
pose of  analysis  and  improvement,  especially  of  factors  affecting 
industry. 

SCOPE 

After  the  sponsors  have  determined  and  indicated  what  they  want 
to  accomplish  through  the  survey,  the  problem  is  to  obtain  competent 
personnel  to  do  the  work.  The  territory  to  be  covered  and  the  sub- 
jects of  research  depend  upon  the  purpose.  The  trained  staff  engaged 
for  the  job  should  be  able  to  determine  the  extent  of  the  territory 
outside  the  city  and  the  nature  of  the  subject  matter  that  will  best 
contribute  to  the  sponsor's  specified  major  purpose,  and  any  secondary 
purposes,  without  going  beyond  the  funds  allocated  to  the  project. 

In  predetermining  the  scope  of  the  individual  survey,  consideration 
must  necessarily  be  given  also  to  the  nature  and  extent  of  other  than 
financial  cooperation  to  be  expected  from  influential  local  sources,  such 
as  municipal  officials,  established  industries,  business  organizations, 
consumers,  and  all  other  sources  relied  upon  for  such  information  as 
may  be  needed  to  supplement  available  published  data.  Limitations 
as  to  time  of  completion,  adequacy  of  facilities  for  assembling  and 
tabulating  the  material,  and  extent  of  provisions  for  keeping  important 
information  up  to  date  are  also  influencing  factors.  A  survey  on 
either  a  large  or  small  scale  should  proceed  from  full  comprehension 
regarding  the  wide  range  of  possibilities,  and  from  good  judgment  in 
making  feasible  selections  and  eliminations  within  these  possibilities. 
There  is  self-evident  advantage  in  drafting  a  "job  analysis,"  setting 
up  the  specific  provisions  and  limitations  of  the  undertaking,  before 
forming  conclusions  as  to  the  approximate  scope  of  the  individual 
project. 

COMPETENT  INVESTIGATORS 

Too  much  stress  cannot  be  placed  on  the  need  to  have  all  work  in 
collecting  and  interpreting  the  facts  accomplished  under  competent 
direction.  If  the  chief  purpose  of  the  survey  is  to  lay  the  ground  work 
for  attracting  suitable  industry,  there  is  little  question  but  that  an 
individual  or  individuals  familiar  with  the  problems  of  industry  should 
be  connected  with  the  project. 

A  factual  investigation,  even  though  it  combines  the  experience  of 
engineers,  factory  executives,  lawyers,  marketing  men,  and  other 
participants,  is  not  the  only  consideration.  Among  the  intangible 
benefits  of  a  properly  organized  survey  project  are  new  evidences  of 
harmony  and  cooperation  between  local  government  and  business  and 
among  the  community's  leaders  in  various  fields,  and  the  existence  in 
the  community  of  a  number  of  zealous,  civic-minded  men  and  women 
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who  have  gained  expert  knowledge  of  the  survey  through  personally 
working  on  it.  Expert  knowledge  relating  to  the  local  industrial  and 
commercial  situation,  that  permanently  remains  in  the  community,  is  an 
asset  to  the  city  that  can  be  utilized  in  the  necessary  follow-up  work 
of  applying  facts  from  the  survey  and  keeping  them  up  to  date.  On 
the  other  hand,  as  indicated  in  preceding  paragraphs,  both  tangible 
and  intangible  advantages  of  a  different  nature  can  result  from  engag- 
ing an  outsider  whose  reputation  as  a  technician  in  industrial  research 
is  favorably  established  and  whose  opinion  is  respected  by  manu- 
facturers and  financial  institutions  alike. 

One  plan  called  to  the  Bureau's  attention  is  a  practical  combination 
of  competent  local  personnel,  and  talent  provided  by  a  trained  out- 
sider who,  at  relatively  small  cost,  acts  as  consultant  to  the  sponsors 
and  to  the  local  staff  from  time  to  time  and  is  personally  familiar  with 
all  details  of  operation  as  the  research  work  is  laid  out,  accomplished, 
and  the  results  filed  and  reported.  His  recommendations  concerning 
territorial  scope  and  subject-matter  come  from  a  technical  under- 
standing of  fundamentals,  in  the  community  under  survey  and  in 
competing  communities.3 

Other  points  to  consider  are  that  an  outside  consultant  may,  as  the 
facts  are  uncovered,  form  some  helpful,  impartial  conclusions  regarding 
the  kinds  of  industries  that  should  be  approached  and  those  that 
should  not  be  considered,  and  the  relative  importance  of  factors  from 
the  respective  points  of  view  of  different  types  of  industries.  From 
one  community  comes  the  suggestion  also  that  it  is  sometimes  helpful 
for  industry  to  have  an  opportunity  to  make  initial,  confidential 
inquiry  of  an  informed  outside  authority  and  thus  avoid  solicitation 
until  assured  that  the  community  is  not  lacking  in  factors  essential 
to  that  industry. 

It  must  again  be  emphasized,  however,  that  what  is  best  for  the 
individual  project  cannot  be  determined  from  any  general  discussion. 
The  existence  in  the  community,  of  outstanding  ability,  or  the  avail- 
ability of  a  trained  research  staff  may,  under  the  special  circumstances 
of  the  individual  project,  more  than  offset  the  advantages  of  some 
described  plan.  From  an  initial  step  in  appointing  a  survey  com- 
mittee, or  from  other  small  beginning,  some  communities  have  found 
it  feasible  to  establish  a  permanent  industrial  bureau  such  as  was 
referred  to  in  a  preceding  paragraph.  Such  a  bureau  or  committee  is 
necessarily  staffed  with  men  having  both  expert  knowledge  of  the 
strong  and  weak  points  of  the  city  and  technical  training  in  the  require- 
ments of  various  types  of  industries.  In  some  instances,  small  cities 
have  the  benefit  of  this  sustained  effort  dedicated  to  industrial  develop- 
ment, through  the  activities  of  an  industrial  development  organization 
that  functions  for  a  whole  geographic  region.4 

3  The  Bureau  is  not  in  a  position  to  recommend  any  individual  consulting  service  or  to  name  cities  in 
which  outside  talent  has  been  used  with  advantage.  It  is  to  be  assumed  that  those  responsible  for  a  local 
survey  will  obtain  copies  of  surveys  in  cities  of  interest  and  obtain  direct  information  as  to  the  procedure 
followed  and  the  type  of  assistance  that  proved  helpful. 

4  References  and  listings  in  ssc.  4  and  occasional  interjections  in  the  text  include  considerable  material  on 
this  type  of  effort  in  various  communities  and  regions.  This  activity,  as  it  relates  to  small  and  large  cities, 
can  most  conveniently  be  illustrated,  possibly,  through  reference  to  the  diagram  showing  the  Regional 
Plan  of  Action  of  the  Industrial  Committee  of  the  New  England  Council.  P.  29  of  the  1D37  edition  of  Indus- 
trial Development  for  a  Community,  Metropolitan  Life  Insurance  Co.,  New  York. 
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SOME  "FUNDAMENTALS"  FROM  THE  POINT  OF  VIEW  OF  INDUSTRY 

Factors  considered  by  a  manufacturer  in  search  of  a  suitable  location 
will  vary,  of  course,  with  differences  among  industries  and  circum- 
stances peculiar  to  the  individual  manufacturer's  location  problem. 
However,  certain  basic  factors  are  usually  matters  for  thorough  inves- 
tigation unless  the  manufacturer  concerned  has  the  desired  informa- 
tion as  to  fundamentals  in  communities  under  consideration  and  has 
reached  the  point  where  he  is  ready  to  consider  the  supplementary 
factors  and  intangible  elements. 

Examination  of  schedules,  used  by  several  outstanding  agencies 
functioning  directly  as  advisers  to  manufacturers,  leads  to  the  con- 
clusion that  these  investigators  follow  much  the  same  procedure  at 
the  early  stages  at  least.  Their  reputations  as  able  consultants  depend, 
evidently,  more  on  the  skill  applied  in  drawing  sound  conclusions  from 
specific  facts  in  the  light  of  broad  experience  than  on  differences  in 
the  nature  of  basic  data  used  in  their  respective  analyses. 

As  a  preliminary  step  in  analyzing  the  individual  problem,  the  pro- 
fessional investigator  requests  from  his  client  (the  manufacturer) 
factual  information  covering  a  fairly  standard  set  of  essential  points 
bearing  on  the  nature  and  extent  of  manufacturing  operations  and 
present  facilities  relied  upon  for  his  production  and  distribution  require- 
ments. Schedules  examined  revealed  that  in  addition  to  information 
on  management,  costs  of  various  operations,  and  other  details  as 
applied  to  his  present  place  of  production,  a  client  company  seeking  a 
new  location  can  expect  to  be  called  on  to  submit  specific  data  on  a 
number  of  subjects. 

One  schedule  now  in  use  and  similar  to  others  examined,  included 
requests  for  information  from  the  manufacturer  as  to  (1)  trends  in  the 
company's  growth  and  factors  contributing  to  growth  at  the  present 
or  previous  locations;  (2)  details  regarding  specifications  of  products 
manufactured;  (3)  markets  and  advertising — extent  of  consumption 
and  trend  of  consumption  by  localities,  and  conditions  affecting  de- 
mand, manner  of  distribution  and  sale;  (4)  competition  within  the 
industry  and  from  related  or  substitute  products;  (5)  raw  materials 
and  supplies,  relative  importance  of  different  kinds  of  materials 
required,  source  of  supply  of  each  material — prices  and  terms ;  (6)  local- 
ity, relative  importance  of  location  factors  such  as  nearness  to  raw 
materials,  nearness  to  markets  for  the  product,  power  cost,  labor — 
availability  by  types  of  requirement,  labor  conditions,  rates,  and 
related  factors,  importance  of  climate;  (7)  site  requirements — relative 
importance  to  the  company  of  railroad  facilities,  water  facilities,  room 
for  expansion,  electric  power  and  gas,  sewers,  housing  facilities,  and 
other  factors;  (8)  relative  importance  of  banking  facilities,  provision 
for  recreation,  churches,  and  other  social  factors. 

The  details  enumerated  in  the  preceding  paragraph  are  of  interest 
to  communities  contemplating  surveys  for  the  reason  that  information 
supplied  by  the  client  company  is  used  as  the  basis  for  charts  and  maps 
on  which  the  consultant  serving  the  company  will  attempt  to  show, 
for  the  United  States,  the  major  sources  of  materials  required  by  the 
company  and  the  relative  advantages  of  different  sections  of  the 
country  from  his  client's  point  of  view.  Readily  available  material 
by  regions  is  sometimes  sufficient  to  enable  narrowing  the  possible 
location  down  to  one  geographic  area. 
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When  the  general  region  has  been  decided  upon,  the  consultant  is 
likely  to  use  such  available  information  as  will  serve  to  eliminate  some 
of  the  communities  within  this  area  because  the  cities  in  question  are 
known  to  lack  one  or  more  major  requirement  of  the  industry  con- 
cerned. Sometimes  the  remaining  cities  are  then  made  the  subject 
of  indirect  investigations.  Through  confidential  communication  with 
present  or  former  industries  in  the  cities  under  tentative  consideration, 
through  consulting  financial  institutions,  and  through  unobtrusive 
visiting  within  the  neighborhoods  of  possible  interest,  the  list  of  com- 
munities may  finally  be  brought  down  to  relatively  few. 

Under  one  follow-up  plan,  the  communities,  remaining  as  location 
possibilities  for  further  consideration  by  the  manufacturer,  were 
eventually  invited  to  furnish,  subject  to  a  later  check,  a  summary  of 
information  on  the  following  points:  (1)  A  complete  study  of  the  raw 
materials  available;  (2)  a  detailed  study  of  the  labor  situation  in- 
cluding prices  of  the  various  grades  of  skilled  and  unskilled  labor  and 
the  amount  and  kind  of  male  and  female  labor  available  by  labor 
classification;  information  as  to  unionism  and  nonunionism;  (3)  the 
population  locally,  and  of  the  surrounding  area ;  how  many  people  can 
be  reached  within  24  hours  by  rail,  using  local  community  as  a  dis- 
tributing point;  how  many  within  48  hours;  (4)  transportation  situa- 
tion; rates  available,  and  preferential  and  nonpreferential  freight  rates 
to  and  from  principal  centers;  (5)  power  situation — rates,  amount 
available,  cooperation  offered  by  power  company;  (6)  summary  of  the 
more  important  laws  of  the  State  affecting  industry  generally;  labor 
laws,  tax  laws,  factory  laws,  social,  and  other  laws;  (7)  a  list  and  de- 
scription of  the  available  factories  and  factory  sites  within  the  area 
under  consideration;  (8)  a  statement  of  banking  facilities,  and  financial 
cooperation  available  to  incoming  industries;  and  (9)  description  of 
recreation  facilities  and  other  social  features.5 

It  seems  to  be  fairly  well  conceded  that  with  relatively  few  excep- 
tions individual  industries  looking  for  new  locations  are  primarily  con- 
cerned with  obtaining  advantages  in  the  way  of  materials,  labor,  power, 
markets,  and  transportation.  "Advantages"  are  considered  in  terms 
of  relative  costs,  adequacy,  and  permanency  as  compared  with  ad- 
vantages in  other  localities.  How  the  five  "fundamentals"  should  be 
arranged  in  the  order  of  their  importance  from  the  point  of  view  of 
industry  depends  upon  the  type  of  industry  under  consideration.  Tbe 
order  of  importance  may  change  in  time  for  an  individual  plant.  New 
labor  laws,  changes  in  rate  bases  and  other  innovations,  as  they  occur, 
are  influences  in  changing  the  order  of  importance  of  factors  commonly 
regarded  as  fundamentals.  Beyond  the  five  factors  referred  to  in  this 
paragraph  there  is  less  justification  for  generalizing. 

MEETING  THE  NEEDS  OF  THE  INDIVIDUAL  CITY 

The  type  of  survey  that  is  suitable  for  a  given  community,  and  the 
opportunity  to  attract  industry,  depend  less  today  on  size  of  city  than 
on  other  factors,  as  indicated  by  recent  changes  in  some  industries.6 

'  This  list  of  informational  items  is  from  a  questionnaire  understood  to  be  in  frequent  use  for  the  indicated 
purpose. 

•  Some  reasons  for  moves  made  by  specific  industries  and  individual  companies  are  discussed  in:  Industries 
on  the  Move,  reprint  from  Business  Week,  February  1937;  Where  to  Locate  the  Plant,  reprint  from  Factory, 
April  1937;  and  Where  Shall  We  Build,  Factory,  April  1937.  McGraw-Hill  Publishing  Co..  New  York. 
Is  Industry  Decentralized?  (a  comprehensive  analysis,  covering  the  period  1899-1933,  illuminating  as  to 
basic  factors  contributing  to  or  limiting  the  spread  of  Industry).  Published  by  th«  University  of  Pennsyl- 
vania Press,  1935. 
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In  theory,  the  smaller  the  community  the  less  ground  there  is  to 
cover  and  the  simpler  the  task  of  making  the  survey.  A  community 
may  be  of  a  size  that  enables  fairly  complete  coverage  without  great 
expense  and  without  the  need  to  make  a  choice  between  several  sub- 
jects of  research,  each  of  which  is  important.  However,  in  a  larger 
city,  it  may  also  be  true  that  adequate  information  can  be  obtained 
without  great  expenditure  of  money  and  energy,  at  any  one  time, 
because  the  community  habitually  keeps  informed  about  itself  through 
regularly  bringing  essential  facts  up  to  date  and  occasionally  making 
intensive  studies  on  special  factors  relating  to  subjects  of  outstanding 
interest. 

The  need  to  recognize  possibilities  and  to  fit  the  peculiar  circum- 
stances of  the  individual  city  could  be  illustrated  in  a  number  of  ways. 
Two  examples  may  suggest  a  wide  range  of  possibilities.  For  example, 
unsatisfactory  labor  conditions  is  one  of  the  principal  reasons  why 
industries  seek  new  locations  or  the  establishment  of  branch  plants, 
in  those  instances  where  such  moves  are  under  consideration.  To 
attract  an  industry,  under  this  situation,  much  more  would  be  required 
of  a  city  than  evidences  of  labor  advantages.  The  industry  con- 
sidering the  location  could  be  expected  to  investigate  thoroughly  to 
insure  that  the  change  or  extension  would  involve  little  or  no  loss  with 
regard  to  its  other  requirements.  A  good  labor  situation  includes 
satisfactory  living  conditions,  educational  facilities,  reasonable  living 
costs,  congenial  social  atmosphere,  and  other  considerations.  The 
community,  having  reasons  to  suspect  that  it  has  possibilities  for 
industrial  development,7  must  spread  its  survey  to  advantage  in  pro- 
viding facts  on  all  of  the  "fundamentals"  from  the  point  of  view  of 
industry.  It  must  also  include  the  principal  facts  as  to  established 
industries,  if  any,  living  costs,  housing,  and  other  factors  closely 
related  to  the  local  industrial  possibilities. 

A  city's  lack  of  fundamentals  from  the  point  of  view  of  industry  is 
not  justification  for  assuming  that  a  thorough  study  of  the  local 
situation  would  not  reveal  opportunities  for  improvement.  For  in- 
stance, where  retail  business  is  the  largest  employment-giving  attrac- 
tion and  fundamentals  for  manufacturing  seem  to  be  lacking,  a  study 
intensively  covering  factors  and  conditions  affecting  local  retail  trade 
may  be  vital  to  the  community.  Such  a  study  would  be  based  on  an 
analysis  of  data  on  family  income,  total  purchasing  power  of  the  com- 
munity, buying  preferences  that  tend  to  hold  trade  in  the  community 
or  to  divert  it  to  other  cities,  and  related  data.  Under  such  circum- 
stances, particularly  in  a  small  community,  an  intensive  study  of  one 
subject  might  be  more  useful  than  a  general  survey.8 

OUTLINE  AND  METHOD  OF  SURVEY 

The  method  of  survey  is  largely  determined  by  the  "job  analysis" 
and  the  tentative  subject  outline  for  the  individual  project.  The 
basic  outline  in  section  3  should  be  recognized  as  material  adaptable 
for  the  use  of  many  different  cities  and  must  not  be  accepted  as  a  com- 
pilation to  be  blindly  followed  without  change.  Obviously,  it  is  far 
more  comprehensive  than  any  survey  which  is  likely  to  be  made  of  a 
single  city  at  any  one  time.    This  general  guide  attempts  to  meet  the 


'  See  comments  from  the  city  designated  as  number  "6"  in  Summary  of  Comments  from  Cities,  p.  14. 
•  See  comments  from  the  city  designated  as  number  "12"  in  Summary  of  Comments  from  Cities,  p.  16. 
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combined  requirements  of  community  surveys  as  brought  to  the 
Bureau's  attention  through  various  channels.  The  details  given  are 
intended  to  serve  as  "leads"  in  stimulating  thought  toward  the  most 
profitable  investigation  that  is  suggested  by  the  local  situation,  rather 
than  to  serve  as  an  all-inclusive  pattern. 

In  considering  raw  materials,  for  example,  a  close  following  of  the 
most  intensive  treatment  given  in  any  basic  outline  could  hardly  do 
justice  to  the  peculiarities  of  the  local  resources  if  those  resources  are 
of  special  importance  to  particular  industries.  Therefore,  a  subject  of 
that  kind  might  properly  occupy  less  space  in  the  reference  outline 
than  is  given  to  some  subjects  of  less  importance. 

Upon  completing  an  initial  tentative  draft  of  outline  incorporating 
subjects  that  would  seem  to  be  desirable,  the  surveyor's  next  step  is  to 
determine  the  extent  to  which  the  major  subjects  and  subtopics  in  his 
outline  are  covered  by  existing  available  data  from  authoritative 
sources.9  Where  the  desired  information  with  respect  to  any  part  of 
the  survey  is  found  already  to  exist,  that  part  can  be  checked  off  as 
not  requiring  further  attention  at  this  point  in  procedure.  The 
"checking-off  process"  will  finally  leave  on  the  tentative  draft  of  out- 
line a  list  of  subjects  that  must  either  be  eliminated  from  the  proposed 
survey  or  marked  for  further  development  through  field  work  in  the 
community. 

After  checking  again  with  material  listed  in  section  4  and  with  other 
available  data  to  which  the  user  may  have  access,  there  might  be 
advantage  in  reexamining  all  items  in  the  basic  outline  offered  in 
section  3.  Possibly  the  details  under  main  headings  will  suggest 
further  additions  or  deletions.  Through  thorough  study  and  careful 
revision  of  his  preliminary  outline,  with  a  view  to  noting  opportunities 
for  efficient  performance  in  survey  procedure,  the  investigator  will 
undoubtedly  reduce  avoidable  detours  in  research,  effect  economies  in 
time  and  money,  and  increase  the  value  of  results.  Details  under 
major  headings  are  necessarily  subject  to  change  as  familiarity  with 
applicable  material  develops.  On  the  other  hand,  an  outline  that 
looks  exceedingly  simple,  through  leaving  too  much  to  the  imagination 
and  to  trial  and  error  as  the  survey  progresses,  may  prove  an  expen- 
sive guide. 

As  a  rule,  sponsors  of  a  local  survey  anticipate  the  need  for  field 
work  to  obtain  a  considerable  part  of  the  specific  facts  required,  and 
the  survey  committee  or  board  of  sponsors  come  to  some  agreement 
on  the  outline  before  any  field  work  is  undertaken.  The  method  of 
obtaining  the  desired  data  will  naturally  be  left  to  the  technicians  on 
the  job  and  usually  there  is  more  than  one  approach  to  the  desired 
facts.  For  example,  public  inquiry  for  some  purposes  is  at  the  present 
time  largely  concerned  with  employment,  consumer  buying  power,  and 
trends  in  income  in  relation  to  trends  in  living  costs.  There  is  a 
dearth  of  basic  data  from  which  to  compute  reasonably  satisfactory 
income  estimates.  Local  income  is  sometimes  roughly  estimated  by 
applying  population  figures  to  per  capita  income  as  computed  from 
estimates  of  national  income;  by  a  combination  of  projections  from 
data  on  statistics  of  income-tax  returns,  together  with  existing  results 
of  sample  studies  on  family-income  distribution;  and  by  other  methods 
suggested  by  material  included  under  "consumer  purchasing  power" 


'  See  sec.  4. 
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in  section  4.  Factual  data  for  any  community  would  necessarily 
come  from  a  specific  local  survey. 

It  may  be  that  no  city  through  its  initial  attempt  can  make  a  com- 
prehensive field  survey  covering  local  income  in  relation  to  all  the 
factors  that  enter  into  "consumer  buying  power"  or  trends  in  consumer 
ability  to  use  a  given  income  in  purchases  for  consumption.  Where  a 
local  survey  is  feasible,  it  may  be  approached  from  the  angle  of  total 
"income  paid  out"  in  the  community  in  the  form  of  wages,  salaries, 
and  so  forth,  through  all  employment-giving  activities  (considered 
together  with  available  information  on  consumer  buying,  as  estimated 
from  census  distribution  statistics,  and  other  data);  or  it  may  be 
approached  through  a  direct  survey  of  consumer  income  and  buying 
habits  among  a  representative  sampling  of  the  local  family-population. 
The  detailed  outline  under  "consumer  purchasing  power"  and  under 
other  major  subjects  is  offered  for  the  possible  encouragement  of  some 
uniformity  among  such  local  surveys  as  may  be  undertaken.10 

Likewise,  an  industrial  survey  may  be  confined  to  the  collection  of 
facts  bearing  on  one  type  of  industry  or  may  touch  upon  all  major 
factors  that  tend  to  influence  the  industrial  development  of  the  city 
from  a  longtime  viewpoint.  These  illustrations  apply  to  all  major 
subjects  suggested  in  the  basic  outline  in  section  3. 

EXISTING  AIDS  11 

Local  authorities  are  the  first  sources  to  be  explored  in  looking  for 
existing  information.  If  the  city  has  a  planning  board,  or  other  office 
specifically  devoted  to  city  planning,  that  office  can  usually  be  counted 
on  as  a  valuable  source  of  needed  maps  and  other  materials.12  Local 
utility  companies,  railroads,  newspapers,  colleges,  manufacturing 
plants,  banks,  local  attorneys,  commercial  houses,  and  the  main 
offices  of  local  chain  stores  are  among  other  potential  sources  of  per- 
tinent information  that  may  already  have  been  gathered  and  assembled 
at  considerable  expense.  It  is  assumed  that  the  local  chamber  of 
commerce  is  taking  a  principal  part  in  such  survey  work  as  is  under- 
taken for  the  advancement  of  business  and  industry,  and  that  the 
Chamber  of  Commerce  of  the  United  States  is  known  to  the  commu- 
nity as  a  source  of  valuable  assistance.  The  local  survey  effort  will  be 
found  to  be  of  definite  practical  value,  for  many  purposes,  if  it  can  do 
no  more  than  bring  together  readily  available  material  from  local 
sources  and  supplement  it  with  data  obtainable  at  relatively  small  cost 
from  State  and  Federal  Government  agencies. 

A  vast  amount  of  census  statistics  and  other  data  collected  by  the 
Federal  Government  is  published  on  individual  cities.  Much  of  it  is 
broken  down  to  include  small  cities.  Because  of  financial  limitations 
and  resulting  limitations  of  personnel  on  the  project,  it  may  not  be 
feasible  to  assemble  and  file  at  one  time  all  Federal  information  that 
exists  for  the  city  and  bears  directly  or  indirectly  on  subjects  of  indus- 

H  To  the  extent  that  is  possible  with  limited  personnel,  assistance  in  drafting  a  proposed  questionnaire  on 
consumer  income,  buying  habits,  or  any  subject  of  consumer  market  research  which  a  community  desires 
to  cover  by  a  special  field  survey,  will  be  given  by  the  Bureau  upon  request  from  the  head  of  a  public  organ- 
ization concerned  with  conducting  or  sponsoring  a  local  survey  on  the  subject  in  question.  (Response  to 
requests  for  material  of  this  nature  is  necessarily  limited  to  organizations  directly  concerned  with  surveys 
definitely  scheduled  or  in  progress.) 

11  This  general  statement  is  elaborated  through  extensive  listings  in  sec.  4. 

"  County,  State,  and  regional  planning  boards  in  many  instances  have  made  studies  that  provide  data 
applicable  to  local  industrial  and  commercial  surveys  within  their  respective  territories.  Further  informa- 
tion can  be  obtained  from  the  State  Planning  Board  in  each  State. 
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try,  commerce,  and  municipal  government.  However,  the  principal 
dispensers  of  local  information  on  these  subjects  should  know  what 
exists  and  try  to  assemble  it  little  by  little,  and  revise  the  data  as  new 
basic  information  is  published.  For  example,  the  population  census  is 
taken  only  every  10  years,  and  statistics,  of  any  one  type,  by  cities  are 
seldom  available  from  annual  surveys  by  the  Government.  Conse- 
quently, the  work  of  keeping  up-to-date  files  on  basic  information 
available  for  the  individual  city,  from  governmental  sources,  need  not 
involve  large  yearly  expenditure. 

IMPORTANCE  OF  SHOWING  TRENDS 

The  survey  director  will  find  it  advisable,  before  submitting  to  the 
project  sponsors  the  outline  which  he  proposes  to  follow,  to  become 
personally  familiar  with  certain  difficulties  that  may  be  encountered  in 
using  basic  data  on  a  given  subject,  as  reported  for  different  years. 
For  example,  data  on  the  city's  manufactures  in  any  designated  year 
may  have  little  significance  unless  accompanied  by  statistics  indicat- 
ing trends  in  manufactures  over  a  period  of  years.  Although  manu- 
facturing statistics  applying  to  analyses  of  trends  are  collected  and 
published  by  the  Government  at  regular  intervals,  the  constant  efforts 
to  improve  these  statistics,  changes  in  the  value  of  the  dollar,  and  other 
considerations,  tend  to  lessen  the  comparability  of  these  data  for 
different  years.  The  preliminary  outline  will  necessarily  call  for  a 
showing  in  trends,  but,  before  assuming  responsibility  for  this  item  and 
other  items  on  his  proposed  list,  it  is  well  for  the  man  in  charge  of  the 
survey  to  decide  exactly  what  adjustments  must  be  made  with  regard 
to  available  basic  data  for  different  years.  This  can  be  found  out,  as 
a  rule,  from  careful  examination  of  successive  reports  on  the  same 
subject  or  from  the  sources  of  the  published  reports. 

Exact  comparability  may  not  be  an  essential  factor,  provided  adjust- 
ments, if  made,  would  not  change  the  appearance  of  the  trend.  How- 
ever, such  points  as  these,  and  other  details  of  obtaining  and  applying 
material  available  under  each  subject,  should  be  figured  into  the  pre- 
liminary estimates  covering  the  scope  of  the  survey,  as  indicated  by 
the  preliminary  outline. 

FORM  OF  THE  REPORT  AND  GRAPHIC  ILLUSTRATIONS 

It  is  important  to  have  the  resulting  factual  data  filed  systemati- 
cally, in  whatever  way  it  can  best  be  located  as  needed.  A  recapitu- 
lation, such  as  is  suggested  by  item  XXX  of  the  outline  in  section  3, 
is  kept  on  file  in  some  cities  for  convenient  reference  in  answering 
individual  questions  and  for  the  preparation  of  loose-leaf  reports  for 
distribution,  as  needed. 

Significant  maps,  charts,  graphs,  and  photographs  are  desirable 
features  in  reports  intended  for  distribution  to  industrial  and  commer- 
cial contacts.  The  nature  and  extent  of  graphic  illustrations  will 
naturally  depend  upon  such  considerations  as  major  purposes  of  the 
report,  the  skill  with  which  highlights  can  be  pictorially  illustrated, 
and  the  amount  of  funds  allowed  for  the  survey  project.  Illustrations 
here  considered  are  of  two  general  types:  (1)  Those  prepared  as  work 
charts  for  office  use  by  local  authorities  concerned  with  studying 
present  facts  and  possibilities  for  progress,  and  (2)  those  intended  to 
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interest  and  inform  the  types  of  contacts  for  whose  attention  the 
report  is  designed. 

Material  coming  to  the  Department  of  Commerce  suggests  that 
most  cities  have  a  city  engineer's  map  and  a  local-government  organi- 
zation chart  among  their  important  working  equipment,  also  a  cur- 
rently revised  organization  chart  for  each  major  department,  commis- 
sion, or  other  agency.  Maps  and  charts,  showing  the  city's  develop- 
ment over  a  specified  period  and  the  physical  layout  toward  which 
local  effort  is  directed,  are  no  longer  unusual  features. 

Reports  covering  the  industrial,  commercial,  or  general  economic 
aspects  of  the  city  may  advantageously  include  some  maps  on  impor- 
tant factors  such  as:  The  strategic  location  of  the  featured  city  in 
relation  to  population,  freight  service,  raw  materials  in  surrounding 
areas;  the  city's  special  advantages  for  a  given  industry  or  industries; 
exclusive  trade  territory  with  respect  to  basic  materials  from  produc- 
tion centers;  scheduled  delivery  time  to  principal  cities  reached  by 
package-car  service  out  of  the  city,  existing  industrial,  business,  and 
residential  areas ;  land  values  in  industrial  areas ;  transportation  routes 
serving  the  industrial  areas;  commodity  maps  including  freight-rate 
data;  retail-buying  centers  and  neighborhood  shopping  points  in  the 
metropolitan  area;  or  other  maps  suggested  by  the  local  situation. 

Space  limitations  permit  reference  to  only  a  few  of  the  many  types 
of  charts  and  graphs  known  to  have  attracted  favorable  attention. 
These  types  include  charts  showing  industrial  growth;  skilled  and 
unskilled  labor  employed  over  a  designated  period;  featured  highways 
converging  at  the  city;  airport  development;  bank  deposits;  municipal 
finances;  miles  of  streets,  paved  and  unpaved;  number  of  building 
permits;  ratio  of  sales  per  1,000  families  in  the  city  to  sales  per  1,000 
families  in  the  United  States;  number  of  retail  outlets  per  1,000  fam- 
ilies; geographic  distribution  of  stores  in  the  metropolitan  area;  per- 
centage of  families  receiving  relief;  index  of  pay  rolls,  and  other 
outstanding  facts. 

Recent  publications  on  individual  cities  give  some  evidence  of  a 
trend  not  only  toward  more  maps,  charts,  and  graphs,  but  also  toward 
photographs  of  the  city's  outstanding  physical  features ;  especially  in 
pocket  handbooks  and  leaflets  intended  to  center  interest  in  obtaining 
further  facts  concerning  the  city.  There  is  some  evidence  of  a  trend 
away  from  ornate  display  that  fails  to  center  attention  on  important 
facts.  Considerable  striving  for  effective  originality  in  graphic  illus- 
trations is  apparent  from  the  fact  that,  in  published  reports  including 
similar  statistics,  the  accompanying  maps  and  charts  differ  widely  in 
type.  Such  reports  as:  Oklahoma  City  Business  and  Its  Trade  Terri- 
tory; The  Southwest  Market  and  Dallas;  Industrial  Report  on  St. 
Louis;  Philadelphia  Facts,  Industrial  and  Commercial;  Standard 
Market  Survey  Form  of  Boston;  Time  is  in  the  Money  in  Cleveland; 
Tulsa's  Market  Area;  The  Oskaloosa  Business  Survey;  and  almost 
any  other  random  selections  from  a  number  of  fairly  recent  city 
reports,13  will  provide  interesting  examples  of  some  of  the  different 
types  of  graphic  illustrations  in  use.  Unquestionably,  the  best  form 
of  presentation  is  the  simplest  form  that  will  clearly  depict  the  facts. 
The  principal  advantage  of  the  loose-leaf  form  is  the  comparative  ease 
with  which  it  can  be  kept  up  to  date. 


»  A  reference  to  any  city  report,  for  purposes  of  illustration,  should  not  be  construed  as  a  recommendation 
of  that  report. 
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WHAT  COMES  AFTER  THE  SURVEY? 

It  is  appropriate  now  to  consider  what  happens  after  the  city  has 
completed  a  survey  under  what  would  constitute  the  most  favorable 
conditions  described  in  preceding  text.  A  city  of  any  size  and  an 
industrial  survey  of  any  type  will  serve  for  purposes  of  illustration. 
The  chamber  of  commerce  may  have  initiated  the  survey  project. 
The  initiators  were  able  to  move  toward  a  united  program  of  action 
approved  by  interested  bankers,  manufacturers,  merchants,  local 
government  departments,  civic  and  social  groups,  and  other  agencies. 
The  common  need  to  effect  remedies  brought  a  general  willingness  to 
cooperate  in  any  constructive  effort  directed  toward  trying  to  improve 
local  business,  and  arrest  a  growing  trend  toward  unemployment  and 
decreasing  purchasing  power.  A  survey  was  decided  upon  as  the 
first  step  toward  a  remedy,  and  a  program  of  action  went  into  effect. 
A  retracing  of  procedure,  under  these  favorable  conditions,  would 
show: 

1.  A  specific  statement  of  the  purpose  of  survey,  understood  and 
agreed  to  by  all  cooperators  on  the  project. 

2.  Provisions  for  funds  to  cover  the  cost  of  the  survey  and  follow-up 
work  in  getting  the  results  of  the  survey  used  and  revised,  as  needed. 

3.  Competent  personnel  obtained  for  directing  the  survey  and  ac- 
complishing the  research  work. 

4.  A  "job  analysis,"  prepared  by  the  personnel  to  insure  under- 
standing as  to  the  objective  and  the  limitations  of  the  survey  project. 

5.  A  preliminary  draft  of  outline  prepared  by  the  survey  staff  for 
the  approval  of  the  sponsors. 

6.  Investigation  to  find  out  how  much  of  the  desired  information 
had  already  been  assembled  by  various  local  agencies,  and  the  bring- 
ing together  of  locally  available  material  applying  to  the  survey  as 
outlined. 

7.  Bringing  together  of  published  data  available  from  other  sources. 

8.  Accomplishment  of  a  field  survey  to  obtain  additional  data,  if 
any,  regarded  as  essential  to  the  project  (the  field  work  kept  to  the 
minimum  of  requirements). 

9.  Careful  checking  to  insure  that  the  assembled  material  repre- 
sents the  facts. 

10.  Systematic  filing  of  the  data  under  a  workable  classification  of 
subjects,  as  each  item  is  interpreted  in  the  light  of  its  significance;  a 
report  of  progress  presented  to  the  sponsors. 

11.  Assemblage  in  loose-leaf  form,  if  that  form  has  been  agreed 
upon,  of  principal  facts  uncovered  in  the  survey  that  relate  significantly 
to  the  stated  purpose. 

The  survey  has  now  been  completed.  The  facts  resulting  from  the 
survey  presumably  meet  the  general  objective,  through  giving  the 
community  material  it  needs  in  order  to  understand  its  strong  and 
weak  points  and  to  work  for  general  improvement.  To  the  extent 
that  one  or  both  of  the  following  uses  entered  into  the  specified  pur- 
pose of  the  project,  the  physical  results  are  shaped  to: 

1.  Uncover  such  opportunities  as  may  exist  for  expanding  the 
community's  established  industry  and  trade. 

2.  Provide  facts  that,  in  the  right  way  and  at  the  right  time, 
should  be  brought  to  the  attention  of  new  industries  that  have  a 
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potential  interest  in  what  the  community  has  to  offer,  and  the  ability 
to  contribute  to  the  community's  improvement  from  all  of  the  various 
factors  that  should  be  considered. 

This  publication,  Suggestions  for  Use  in  Making  a  City  Survey, 
properly  ends  with  the  completion  of  the  survey.  In  contrast,  the 
community's  program  of  sustained  effort  for  self-improvement  ex- 
tends far  beyond  the  completed  survey.  Points  brought  out  in  pre- 
ceding comments  tend  to  emphasize  that  a  definite  schedule  of  use 
for  the  survey  should  be  part  of  the  preliminary  stage  of  preparing  it. 
The  survey  should  be  completed  in  a  form  that  enables  it  to  be  kept 
currently  up  to  date  through  periodic  resurveys  in  special  depart- 
ments of  interest,  and  the  results  constantly  used  as  a  live  reference. 
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Brief  of  Comments  from  12  Cities,  Selected  for  Wide  Geographic  Distribution, 

Use  of  the 

[These  replies  to  questions,  submitted  to  a  few  cities  by  the  Bureau  of  Foreign  and  Domestic  Commerce, 
resourcefulness  in  obtaining,  using,  supplementing,  and  revising  significant  data  about  the  city  or  region, 
are  similar.   The  identity  of  these  cities  is  necessarily  confidential] 


What  was  the  primary  motive  for  making  the 
survey  in  your  city? 


Did  the  survey  accomplish  its  purpose? 


To  discover  the  logical  industrial  and  merchan- 
dising possibilities;  to  aid  us  in  directing  activ- 
ities for  increasing  our  industrial  and  mer- 
chandising facilities. 


To  indicate  to  firms  seeking  new  locations  the 
facilities  available;  to  acquaint  our  own  citizens 
with  the  details  of  our  industrial  life:  to  make 
available  to  our  school  system  this  same  infor- 
mation. 

The  primary  purpose  was  to  supply  industries 
and  business  establishments  full  detailed  in- 
formation regarding  (the  city)  and  its  trade 
territory  so  that  this  section  could  be  intelli- 
gently considered  by  prospective  new  enter- 
prises. We  desired  also  to  complete  this  infor- 
mation so  it  could  be  placed  on  file  in  libraries, 
newspaper  offices,  banks,  etc. 


To  provide  accurate  information  regarding  (the 
city)  and  its  trade  territory  to  prospects  devel- 
oped as  the  result  of  an  intensive  Nation-wide 
publicity  campaign  conducted  by  a  subsidiary 
of  this  chamber. 


To  determine  the  types  of  industry  groups  best 
fitted  to  operate  successfully  and  profitably  in 
the  community  and  to  devise  ways  and  means 
to  assist  in  the  growth  and  development  of  exist- 
ing industry  groups. 

The  primary  purpose  of  the  industrial  survey 
made  several  years  ago  by  (engineering  firm) 
was  to  make  available  facts  that  were  thought 
necessary  to  bring  industrial  development  to 
this  city. 


The  purpose  of  survey  was  to  assemble  data  of 
interest  to  industrial  prospects  and  to  be  in  a 
position  to  give  first-hand  information  which 
would  be  authentic. 


The  object  of  this  survey  was  to  determine  what 
class  of  industries  were  best  suited  for  our  loca- 
tion. 


To  have  a  better  understanding  of  the  city  our- 
selves, and  to  present  to  interested  industrial 
prospects  definite  facts  in  regard  to  our  city. 


To  have  material  wbich  could  be  placed  in  the 
hands  of  businessmen  interested  in  a  possible 
location,  giving  general  information  on  the  facil- 
ities and  advantages  here. 


It  most  certainly  did.  The  original  survey 
cost  us  $10,000  and  was  well  worth  the 
money. 


We  feel  that  the  survey  has  been  a  distinct 
aid  in  fulfilling  these  objectives. 


In  our  opinion  our  survey  (1935)  accom- 
plished our  purpose  100  percent.  It  has 
been  the  subject  of  much  favorable  com- 
ment from  various  sources  throughout  the 
country.  The  survey  made  with  the  as- 
sistance of  (engineering  firm)  is  entirely 
out  of  date. 


Yes.  The  survey  has  been  very  valuable  in 
affording  accurate  information.  We  dealt 
only  with  facts  and  made  no  attempt  to 
paint  a  glowing  picture.  Many  thousands 
of  copies  have  been  distributed  to  leading 
business  executives  throughout  the  United 
States  and  as  a  result  we  have  been  able  to 
locate  in  (the  city)  many  new  business 
groups. 

Writer  not  in  chamber  here  at  time  survey 
was  made.  Unable  to  answer  this  ques- 
tion. 


The  survey  did  accomplish  its  purpose. 
About  3  years  after  it  was  made  the  (name 
of  mill)  was  erected  here.  It  is  a  branch 
of  the  (mill)  and  employs  about  400  people. 
It  has  been  in  constant  operation  and  has 
been  of  great  value  to  the  community 
during  the  past  years. 

In  a  measure  the  survey  accomplished  its 
purpose.  *  *  *  Any  information  com- 
piled is  simply  ammunition  and  the  results 
accomplished  depend  of  course  upon  the 
use  to  which  it  is  put. 

The  survey  gave  us  very  accurate  informa- 
tion as  to  our  mineral  and  other  resources 
(principal  resources  of  the  surrounding 
areas). 

The  survey,  in  our  Judgment,  did  accom- 
plish its  purpose. 


Yes.  (We  have  never  considered  our  pub- 
lications to  be  surveys  as  we  realize  that 
the  information  we  give  is  not  as  complete 
as  many  inquirers  would  like  to  have  it.) 
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Concerning  Their  Industrial,  Commercial,  and  Special-Subject  Surveys  and 
Resulting  Data 

may  be  of  interest  for  such  differences  and  similarities  as  are  revealed  with  respect  to  local  activity  and 
The  survey  work  referred  to  has  some  elements  of  comparability  in  that  for  10  cities  the  stated  purposes 


By  what  method,  if  any,  has  the  information 
brought  out  by  the  original  survey  been  kept  up 
to  date? 


Who  are  the  chief  users  (manufacturers,  commu- 
nity officials,  etc.)  of  such  facts  as  have  been  kept 
up  to  date? 


We  have  constantly  revised  this  survey.  All  data 
and  other  facts  are  constantly  checked  and  the 
latest  figures  and  facts  substituted.  Our  latest 
revision  is  3  or  4  times  the  volume  of  the  (original) 
copy.  The  form,  however,  is  the  same.  Our 
copies  are  in  constant  use. 

Current  data  have  been  published  from  time  to  time 
in  our  (monthly)  chamber  of  commerce  magazine. 
We  are  expecting  to  revise  this  (1931)  survey  and 
reprint  it  in  the  fall. 


In  1935  a  survey  was  made  with  the  assistance  of 
F.  E.  R.  A.  workers  under  our  direction.  We  be- 
lieve the  form  of  our  survey  is  superior  to  (original 
survey).  While  we  were  obliged  to  have  the 
cover  printed  outside  of  our  office,  *  *  *  we 
mimeographed  the  entire  survey  on  punched 
paper  in  this  office  •  •  •  a  total  of  1,000 
copies,  each  copy  having  53  pages.  Our  finances 
do  not  permit  getting  out  these  surveys  annually 
but  this  should  be  done. 

The  copy  we  sent  you  (one  of  a  series)  is  based  on 
the  survey  conducted  by  (engineering  firm) 
several  years  ago.  The  material  in  this  booklet 
has  been  brought  down  to  date  by  our  own  or- 
ganization. Our  Industrial  Department  con- 
tinuously brings  the  factual  data  down  to  date 
through  the  use  of  United  States  census  figures  and 
other  available  sources  of  information. 


Factual  data  brought  out  in  the  survey  kept  up  to 
date  and  available  for  current  use  through  me- 
dium of  loose-leaf  industrial  fact  booklet. 


The  survey  as  a  whole  has  not  been  kept  up  to  date 
•  •  •  rather  it  has  been  used  as  a  model  when 
certain  data  were  needed  to  cover  a  specific  case. 


We  have  long  since  adopted  the  (plan)  of  accumu- 
lating all  data  we  can  on  materials,  resources, 
markets,  and  other  factors  of  interest  to  industry. 


We  have  collected  data  such  as,  for  instance,  the 
analyses  of  the  various  mineral  resources. 


Once  a  year  the  data  are  checked  over  with  the 
various  departments  and  other  associates. 


The  data  we  use  most  •  •  •  are  brought  up  to 
date  *  •  •  particularly  when  we  are  re- 
quested to  compare  the  advantages  of  (the  city) 
with  other  cities.  Census  reports  are  used  (for  re- 
visions). We  have  always  stood  ready  to  compile 
special  suveys  on  particular  commodities  pro- 
vided the  source  of  the  request  warrants  the  ex- 
pense. 


The  chief  user  is  our  industrial  department  though 
we  supply  the  material  to  all  inquirers,  particu- 
larly industrial  and  distribution  prospects,  and 
industries  and  distributors  here  who  are  con- 
cerned with  broadening  their  markets. 


Business  firms.  All  schools  and  colleges  in  this 
section  of  the  country  have  a  copy  *  *  *  We 
have  a  tremendous  number  of  requests  for  this 
information  by  mail,  phone  calls,  and  personal 
calls. 

Prospective  industries  seeking  to  locate  new  or 
branch  establishments  in  this  territory;  news- 
papers; automobile  dealers  to  show  their  respec- 
tive advertising  departments  the  advantages  of 
advertising  in  this  territory;  bankers;  libraries; 
chain  stores;  for  the  purpose  of  arriving  at  quotas 
based  on  population  in  the  trade  territory;  whole- 
sale and  retail  establishments  and  local  mer- 
chants generally  in  figuring  their  advertising 
appropriations. 

The  chief  users  have  been  business  executives  in  all 
parts  of  the  country  whom  we  believe  should  be 
interested  in  (the  city)  and  those  who  have  made 
inquiry  about  conditions  as  they  exist  here. 
*  *  *  We  pick  the  kind  of  business  we  believe 
to  be  most  desirable  and  have  best  possibility  of 
success  after  locating  here. 


Chamber  of  commerce  and  city  officials. 


As  the  survey  is  set  up  it  is  of  more  value  to  the 
community  (as  reference  material)  and  to  local 
officials  than  to  outside  officials.  (I  am  yet  to  see 
a  survey  that  has  made  an  exhaustive  study  of 
the  labor  supply  in  any  location.  The  sources  of 
raw  materials  for  various  types  of  desired  indus- 
tries •  *  •  comparative  construction  costs 
are  not  treated  as  fully  as  needed.) 

The  chief  users  of  such  data  are  manufacturers  who 
may  be  prospects  for  future  industrial  locations 
and  whom  we  are  trying  to  interest. 


Our  chamber  of  commerce  has  been  the  chief  user 
of  this  report,  in  seeking  to  locate  industrial  con- 
cerns in  this  area. 


Prospects  seeking  industrial  location  and  manu- 
facturers generally  through  their  advertising 
agencies  in  giving  consideration  to  advertising 
campaigns. 

Eastern  manufacturers  who  are  considering  the  lo- 
cation of  a  branch  plant  or  distribution  head- 
quarters in  (this  region). 


16 


SUGGESTIONS  FOB  CJSE  IN  MAKING  A  CITY  SURVEY 


Brief  of  Comments  from  12  Cities,  Selected  for  Wide  Geographic  Distribution, 

Use  of  the 


City  or 
other 


What  was  the  primary  motive  for  making  the 
survey  in  your  city? 


Did  the  survey  accomplish  its  purpose? 


I  am  sending  you  a  copy  of  the  report  (latest)  also 
one  made  5  years  earlier.  The  purpose  was  to 
make  it  possible  to  compare  municipal  services 
among  cities  within  the  State,  both  as  to  cost 
and  quantity  and  quality  of  service  rendered 
(among  municipalities  in  the  State). 

We  (chamber  of  commerce)  wanted  to  undertake 
a  direct-mail  campaign  to  the  "upper  10  per- 
cent of  the  purchasing  power  in  our  trade  terri- 
tory." The  question  arose  "Just  what  is  our 
trade  territory?  "  Because  of  the  great  vari- 
ance in  definitions  received,  it  was  to  answer 
the  question  "What  is  our  trade  territory"  that 
the  survey  was  undertaken.  (We  chose  the 
third  week  in  February  and  the  first  week  in 
June.  30  stores  handling  14  different  lines  of 
merchandise  in  which  the  unit  of  sale  was  a 
dollar  or  more  were  selected.  Clerks  were 
drilled  to  fill  out  a  special  sales  slip  during  the 
weeks  indicated  and  to  write  the  post-office 
address  of  out-of-town  customers.) 


It  certainly  did  accomplish  its  purpose. 
Many  cities  have  taken  action  based  upon 
the  survey. 


Corroborative  official  statistics  of  the  census 
(on  points  that  could  he  compared)  con- 
firmed the  findings  of  our  survey.  It  (our 
survey)  showed  conclusively  that  our 
trade  territory  is   *   *  *. 

The  result  was  that  we  found  3  definite  ter- 
ritories— a  primary,  secondary,  and  com- 
petitive market.  We  then  sent  inter- 
viewers to  "sample"  2  percent  of  the  con- 
sumers. 
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Concerning  Their  Industrial,  Commercial,  and  Special-Subject  Surveys  and 
Resulting  Data — Continued 


By  what  method,  if  any,  has  the  information 
brought  out  by  the  original  survey  been  kept  up 
to  date? 

Who  are  the  chief  users  (manufacturers,  commu- 
nity officials,  etc.)  of  such  facts  as  have  been  kept 
up  to  date? 

It  has  been  the  policy  to  make  this  survey  once 
every  5  years. 

No  attempt  has  been  made  to  bring  (all)  the  factual 
data  up  to  date.  The  (1933)  report  of  our  retail 
trade  territory  reflects  the  methods  employed  for 
finding  an  answer  to  questions  uppermost  in  our 
minds  since  the  survey  was  undertaken.  Such 
items  as  automobile  registration,  miles  of  paved 
road,  industrial  pay  rolls  have  been  revised  but 
no  attempt  has  been  made  to  estimate  population 
increases. 

Chief  users  have  been  municipal  officials.  Slides 
were  made  of  all  charts  and  they  were  used  for 
talks  before  chambers  of  commerce  and  Rotary, 
Kiwanis,  and  Lions  Clubs  in  many  of  the  cities 
(of  the  State). 

Our  survey  has  been  used  effectively  by  •  *  * 
progressive  merchants  locally.  We  have  sent 
it  to  market  research  departments  of  the  larger 
advertising  agencies,  national  advertisers,  manu- 
facturers of  national  distribution,  etc.  Practi- 
cally every  university  in  the  United  States  has 
requested  one  or  more  copies.  They  have  been 
sent  on  request  to  inquirers  from  (8  foreign  coun- 
tries) due  principally  to  some  unsolicited  pub- 
licity about  it  in  publications  having  interna- 
tional circulation. 

Section  2.— THE  CITY'S  ORIGIN  AND  EARLY  DEVELOPMENT 


VALUE  OF  CIVIC  PRIDE  BASED  ON  KNOWN  FACTS 

The  story  of  the  city's  origin  and  early  development  may  exist  only 
in  the  form  of  semifictional  tales  gleaned  from  the  oldest  inhabitants 
of  the  community.  In  some  instances,  local  newspapers,  banks,  com- 
mercial and  industrial  organizations,  clubs,  and  individual  city  offi- 
cials, work  together  in  planning  founding-day  celebrations,  old-home- 
week  programs,  historical  parades,  and  other  celebrations  intended  to 
commemorate  outstanding  early  events.  Well-directed  efforts  of  this 
kind  unquestionably  help  to  engender  civic  pride;  and  a  carefully 
acquired  record  of  the  adventures,  hardships,  and  accomplishments 
contributing  to  the  making  of  local  history  can  be  a  valuable  asset  for 
everyday  use. 

Gratifying  results  applying  to  a  useful  record  may  be  possible 
through  historical  research  cooperatively  sponsored  by  women's  clubs, 
civic  improvement  organizations,  school  officials,  and  other  public- 
spirited  individuals.  In  some  communities,  more  than  in  others,  care 
is  taken  to  see  that  narratives  of  past  occurrences,  as  relayed  by  the 
oldest  citizens,  are  checked  with  each  other  and  with  all  available 
county-seat  and  State  records.  The  habit  of  a  constructive  conscious- 
ness of  the  past,  and  its  relationship  to  the  present  and  future  devel- 
opment, can  be  an  important  factor  in  local  economic  progress. 

To  that  end,  there  is  obvious  advantage  in  having  a  carefully  com- 
piled chronological  record  of  the  city's  development  in  the  public 
library,  where  it  can  readily  be  consulted  by  students  assigned  to  the 
writing  of  essays  relating  to  the  city's  origin  and  growth ;  by  program 
committee  members;  speakers  before  business  groups;  Congressmen; 
representatives  of  established  industry;  and  all  others  interested  in 
making  present-day  application  of  facts  about  the  past. 

SUGGESTED  SCOPE  OF  THE  HISTORICAL  RECORD  >• 

The  following  list  of  subjects  is  intended  to  suggest  some  important 
factors  from  which  to  select  those  points  of  significance  that  can  be 
factually  developed  from  such  sources  of  information  as  may  exist: 

Historical  sketch. 

A.  Origin. 

1.  Date. 

2.  Circumstances  of  first  settlement. 

(7.  Nativity  and  other  characteristics  of  settlers. 
b.  Difficulties  and  accomplishments. 

B.  Early  development  and  factors  influencing  growth. 

1.  Topographic  and  climatic  influences. 

2.  Trade  routes  and  transportation. 

a.  Rivers  and  harbors. 

b.  Canals. 

c.  Overland  routes. 

d.  Railroads. 


"  Factors  indicating  trends  during  relatively  recent  history  are  treated  in  sec.  3  under  given  subjects. 
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Historical  sketch — Continued. 

B.  Early  development  and  factors  influencing  growth — Continued. 

3.  Native  resources,  accessibility  of — 

a.  Supplies  for  consumption. 

6.  Materials  facilitating  employment. 

4.  Power,  initial  sources — 

a.  Water. 

b.  Fuel. 

5.  First  market  outlets. 

6.  Predominating  human  influences. 

7.  Other  important  features. 

C.  Type  of  city  developed  (industrial,  commercial,  educational,  etc.) 

and  analysis  of  reasons  for  that  type  of  development. 


Section  3.— THE  CITY  TODAY,  RECENT  TRENDS  AND 
POTENTIALITIES 


OUTLINING  OF  PROJECT  PRELIMINARY  TO  A  FACT-FINDING  SURVEY 

The  drafting  of  a  carefully  considered  outline  should  precede  any 
work  in  the  actual  collection  of  data.15  Such  a  preliminary  draft 
requires  skillful  handling  to  insure  reasonable  comprehensiveness  com- 
bined with  sufficient  flexibility  for  necessary  adjustment  as  the  survey 
develops.  In  preparing  material  of  this  kind  it  is  helpful  to  have  for 
reference  a  basic  "guide  outline,"  such  as  is  here  presented,  incorpo- 
rating many  points  for  consideration  in  a  scientific  approach  to  any 
industrial  or  commercial  survey. 

Since  different  purposes  involve  different  groupings  of  selected  sub- 
jects and  variations  in  degree  of  detail,  an  outline  prepared  for  general 
use  should  not  be  expected  to  fit  all  requirements  of  individual  surveys 
that  differ  from  each  other  in  purpose  and  cover  cities  of  various  types 
and  sizes.  On  the  contrary,  the  presumption  is  that  no  one  survey 
will  include  everything  given  by  way  of  suggestion,  or  will  fail  to 
include  such  additional  factors  as  are  appropriate  to  the  individual 
situation. 

The  basic  outline  shown  on  succeeding  pages,  together  with  listings 
in  section  4,  is  so  arranged  that  the  competent  user  can  conveniently 
select  for  intensive  development  those  subjects  which  are  of  immediate 
concern  to  his  community,  or  can  disregard  detailed  suggestions 
beyond  those  designated  by  capital  letters  and  first  numerals  and 
shape  his  survey  to  include  a  broader  selection  from  the  subjects  and 
subtopics  opposite  capitals  and  first  numerals.  In  other  words,  the 
intention  is  clearly  to  indicate  a  choice  between  an  intensive  study  of 
any  subject  of  outstanding  importance  in  the  community,  or  a  more 
general  study  touching  upon  many  subjects  of  potential  interest  for 
widely  different  purposes.  Consideration  has  also  been  given  to  the 
many  possible  compromises  between  a  mere  "desk  study"  of  published 
material,  for  the  purpose  perhaps  of  supplementing  a  previous  "com- 
plete inventory,"  and  a  comprehensive  field  survey. 

It  will  be  noted  that  this  outline,  which  embraces  desirable  informa- 
tion from  many  points  of  view,  is  based  on  the.  assumption  that  the 
local  investigators  will  be  unbiased  in  their  fact-finding  efforts  and  will 
make  every  effort  to  know,  with  respect  to  each  phase  of  the  study,  the 
unfavorable  as  well  as  the  favorable  factors.  A  community,  seelung 
self-improvement  and  economic  advancement  through  new  industries 
and  the  success  of  established  business,  cannot  afford  to  be  unaware  of 
its  existing  weaknesses. 

11  How  to  adapt  the  basic  outline  to  the  requirements  of  the  individual  project  is  discussed  in  greater 
detail  in  text  under  Outline  and  Method  of  Survey,  p.  7.  While  general  treatment  in  these  paragraphs 
involves  some  repetition,  this  commentary  immediately  preceding  the  outline  referred  to  will  no  doubt 
prove  a  convenience  to  the  user  and  should  be  included  in  any  reproductions  of  the  outline  that  may  appear 
in  other  publications. 
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A  BASIC  OUTLINE  FOR  INDUSTRIAL  AND  COMMERCIAL  SURVEYS  " 

Especially  adaptable  for  practical  use  in  evaluating  the  industrial  and  com- 
mercial status  of  a  community  or  region,  and  possibilities  for  improving  its 
position  in  both  the  industrial  and  the  consumer  market. 

I.  Historical  sketch  (early  development  outlined  in  sec.  2). 

II.  Location. 

A.  Geographic. 

B.  Physical  features  pertinent  to  present-day  industry  and  trade — 

1.  Topographic  influences  (mountains,  rivers,  lakes;  soil,  etc.). 

2.  Climatic  characteristics — 

a.  Temperature,  mean  average  per  month,  etc. 

b.  Rainfall,  amount  and  seasonal  tendencies. 

c.  Other  (relative  humidity,  sunshine,  wind,  fogs,  storms, 

etc.). 

3.  Scenic  attractions  (influencing  tourist  trade,  etc.). 

C.  Location  in  relation  to — 

1.  Important  resources — 

a.  Raw  materials  (see  IV). 

i.  Agricultural  (crop  productions,  dairy  products, 

etc.). 

ii.  Mineral  (kind — records  of  production,  etc.). 

iii.  Forest  (available  supply,  commercial  uses,  etc.). 

iv.  Other. 

6.  Fuel  resources  (production  requirements,  coal,  oil,  gas, 
etc.) . 

c.  Water  supply  (in  quantity  and  quality  required  in 
processing  by  many  types  of  industries — source,  re- 
liability, etc.). 

2.  Labor  (see  VII). 

3.  Markets  (consider  facts  under  "Transportation,"  XVI). 

a.  Industrial  (local,  regional,  national — relate  to  VI). 
6.  Wholesale  (relate  to  XII). 

c.  Retail  (relate  to  XIII). 

d.  Export  (principal  commodity  exports,  etc.). 

D.  Other  (such  other  factors  as  have  special  significance). 

III.  Population. 

A.  Number  of  persons. 

1.  Total  in  metropolitan  area  (as  close  an  estimate  as  can  be 

made  for  the  corporate  city  and  such  extensions  into  the 
surrounding  area  as  are  covered  by  the  survey.  See 
XIII-B). 

a.  Male. 

b.  Female. 

c.  Number  between  18  and  64  years,  and  65  years  and  over 

(classified  as  to  sex). 

2.  Total  in  corporate  area. 

B.  Percentage  of  total  for  the  United  States,  the  county,  or  other  area 

(such  comparisons,  if  any,  as  may  apply  to  the  purpose  of 
survey) . 

C.  Number  of  families. 

1.  Total  in  metropolitan  area. 

2.  Total  in  corporate  area. 

D.  Growth  (steady — rapid)  and  status  (established — transient). 

1.  Total  increase  or  decrease  in  population,  1920-30. 

2.  Actual  or  estimated  change  in  total  population  since  1930. 

3.  Other  trends  (shifting  of  population  to  suburban  areas  or  such 

other  internal  and  external  movements  as  may  be  of  sig- 
nificance; fundamental  long-time  tendencies). 

"  The  presumption  that  no  one  survey  will  include  everything  given  by  way  of  suggestion  in  a  basic  out- 
line prepared  for  general  use,  or  will  fail  to  include  such  additional  factors  as  are  appropriate  to  the  individual 
situation,  has  been  discussed  in  preceding  text. 
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III.  Population — Continued. 

E.  Composition. 

1.  Race. 

2.  Native  white. 

3.  Predominating  nativity  of  forcign-born. 

F.  Literacy. 

G.  Other  (such  additional  characteristics  as  may  be  important  to  the 

local  situation). 

IV.  Materials  required  by  industry  (availability  and  cost  factors,  all  important 

facts  peculiar  to  the  individual  situation  with  such  comparisons  with  other 
districts  as  apply). 

A.  Raw  materials  (see  II). 

B.  Products  of  other  industries  (kinds  readily  obtainable — semimanu- 

factured goods,  equipment,  supplies,  etc.). 

V.  Power. 

A.  Sources. 

1.  Purchased  power  from  public  utilities. 

2.  Produced  by  individual  enterprises  for  own  use. 

a.  Water. 

b.  Steam. 

c.  Internal  combustion. 

d.  Electricity. 

B.  Rates  and  regulations. 

1.  At  time  of  survey. 

2.  Changes  within  recent  years. 

3.  Changes  provided  for,  or  under  consideration. 

4.  Comparisons  with  other  cities. 

C.  Changes  in  local  facilities  for  serving  industry  and  commerce  (all 

important  changes  on  which  information  is  available). 

D.  Present  favorable  and  unfavorable  features  of  local  facilities,  from 

the  point  of  view  of  the — 

1.  Community. 

2.  Supplier. 

3.  Individual  industries. 

E.  Adequacy  of  supply  to  meet  industrial  growth. 

F.  Other  facts  of  importance  with  respect  to  the  local  situation  (pro- 

visions insuring  reliability  of  supply,  etc.). 

VI.  Industrial  development. 

A.  General  production  statistics  and  related  factors. 

1.  Number  of  establishments. 

2.  Number  of  wage  earners. 

3.  Amount  of  wages. 

4.  Cost  of  materials,  fuel,  and  purchased  electric  energy. 

5.  Value  of  products. 

6.  Value  added  by  manufacture. 

7.  Horse  power. 

8.  Trends  in — 

a.  Total  value  of  products. 

b.  Total  number  of  wage  earners. 

c.  Total  amount  of  wages. 

9.  Percentage  of  total  production  in  the  United  States,  in  the 

region  or  State  (or  such  comparisons  with  other  cities  as 
may  be  significant) . 

10.  Principal  markets  supplied  (relate  to  XVI  and  II) ;  percentage 

of  materials  bought  from  local  sources  and  percentage  of 
manufactures  sold  to  local  agencies  (if  the  local  situation 
seems  to  warrant  a  direct  inquiry  to  elicit  factual  data  and 
this  information  is  essential  to  consideration  of  the  indi- 
vidual problem). 

11.  Waste  products  (utilization,  disposal  facilities). 

B.  Individual  industries. 

1.  Production  statistics  of  each  important  industry  now  in 
operation  (present  volume  of  production  in  terms  of  num- 
ber of  units,  value  of  products,  number  of  wage  earners, 
etc.,  and  trends  within  recent  years;  the  national  trend 
with  respect  to  each  industry — apparently  overdeveloped 
or  underdeveloped). 
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VI.  Industrial  development — Continued. 

B.  Individual  industries — Continued. 

2.  Number  and  kind  of  important  new  industries  locating  in  the 

city  within  the  period  covered  by  the  last  five  biennial 
censuses  of  manufacture,  or  other  period  of  interest  (reasons 
for  locating). 

3.  Number  and  kind  closed  down  or  leaving  the  city  to  operate 

elsewhere  within  the  period  considered  under  B-2  (fac- 
tual information  concerning  reasons,  insofar  as  is  pos- 
sible). 

a.  Seasonally. 

b.  Temporarily  (exclusive  of  normal  seasonal  closings). 

c.  Permanently  (obtain  factual  information  concerning  rea- 

sons for  closing,  insofar  as  possible). 

4.  Names  of  important  industries  that  have  continued  in  opera- 

tion over  a  long  period  of  years  (permanence  ascribed  to 
what  factors). 

C.  Other  (such  additional  facts  characterizing  the  local  situation  as 

may  be  essential  to  a  comprehensive  analysis  of  the  present 
industrial  status,  the  industrial  advantages  or  disadvantages  as 
compared  with  comparable  cities,  recent  trends,  and  future 
possibilities) . 

VII.  labor  situation.  (Note. — 1938  legislation  on  regulation  of  hours  and  wages 

may  affect  the  importance  of  items  B  and  C  as  subjects  of  local  study. 
Details  of  application  are  not  yet  available.) 

A.  Adequacy  of  labor  supply. 

1.  Skilled,  semiskilled,  and  unskilled. 

2.  Male,  female. 

3.  Resident,  transient,  predominating  nationality. 

4.  Situation  in  surrounding  territory  (neighboring  reservoir  of 

labor  from  which  to  supplement  local  supply,  if  necessary; 
special  conditions  giving  rise  to  this  supph';  type  of  labor 
available,  such  as  unskilled  farm  hands,  semiskilled  or 
skilled  labor  resulting  from  neighboring  shift  in  industry, 
etc.). 

5.  Related  factors  (such  as  labor  turn-over,  efficiency;  training 

facilities). 

B.  Wage  scale,  as  compared  with  scale  in — 

1.  Each  of  recent  years. 

2.  Similar  cities,  or  the  region  in  general. 

C.  Laws  and  local  regulations. 

1.  Wages  and  hours. 

2.  Labor  conditions. 

3.  Changes  within  recent  years. 

D.  Labor  unions. 

1.  Organization  and  membership. 

2.  Attitude  toward  each  other. 

E.  Relations  between  capital  and  labor  (record  as  to  strikes,  etc. — 

results) . 

F.  Special  local  efforts  to  maintain  satisfactory  conditions  (working, 

living). 

G.  Other  facts  (such  as  the  uninterrupted  absence  of  labor  troubles  or 

the  harmonious  settlement  of  a  well-known  local  controversy; 
recent  improvements  in  methods  of  payment,  etc.). 

VIII.  Employment  and  unemployment  (closest  possible  estimates  where  specific 

data  cannot  be  made  available). 

A.  Number  gainfully  employed  (exclusive  of  employees  paid  from 
relief  funds). 

1.  Total  number  in  metropolitan  area,  by — 

a.  Race  (white,  Negro,  other). 

6.  Nativity  (native  white,  foreign-born  white). 

c.  Sex. 

d.  Age  (under  16  years,  between  16  and  21). 

2.  Total  number  in  corporate  area  (by  each  group  as  classified 

under  A-l) . 

3.  Gainful  workers  per  family  (average). 
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VIII.  Employment  and  unemployment — Continued. 

A.  Number  gainfully  employed — Continued. 

4.  Comparisons  with  other  cities,  surrounding  counties,  or  with 
the  United  States  as  a  whole  (the  most  helpful  compari- 
sons depend  upon  the  size,  type,  and  location  of  the  city 
and  purpose  of  survey). 

B.  Principal  sources  of  employment  (industrial  plants,  commercial 

establishments,  etc.),  in  the  order  of  their  importance  in  number 
employed. 

C.  Recent  trends  toward  increased  or  decreased  employment,  with 

respect  to  each  principal  source  of  employment  (as  concluded 
from  such  data  for  the  current  year  and  preceding  years  as  are 
available) . 

D.  Unemployed  employables  (unemployed  persons  able  to  work). 

1.  Number  of  emergency  workers  (workers  paid  from  relief 

funds — local,  State,  or  Federal),  with  such  break-down  as  is 
possible  by  race,  nativity,  sex,  age,  and  duration  of  unem- 
ployment. 

2.  Number  totally  unemployed  (exclusive  of  workers  paid  from 

relief  funds),  classified  as  suggested  under  D-l,  in — 
o.  Metropolitan  area, 
b.  Corporate  area. 

3.  Number  partially  unemployed  in — 

a.  Metropolitan  area. 
6.  Corporate  area. 

4.  Percentage  formerly  employed  in  local — 

a.  Industry. 

b.  Wholesale  trade. 

c.  Retail  trade. 

(Continued  through  all  local  sources  of  employment). 

5.  Percentage  never  employed  on  a  full-time  basis  in  any  local 

occupation  because  of — 
a.  Short  time  in  City. 

6.  Maturity  reached  during  the  depression. 

c.  Income  derived  from  other  than  personal  occupation. 

d.  Physical  disabilities  now  remedied. 

e.  Other  reasons. 

6.  Number  by  each  type  of  ability  (such  as  skilled  and  unskilled 

factory  workers,  carpenters,  etc.). 

E.  Other  (such  other  facts  as  may  be  peculiar  to  the  local  unemploy- 

ment situation) . 

IX.  Consumer  purchasing  power  (estimated  income  in  dollars,  of  individuals  and 

families,  considered  in  relation  to  cost  of  living.  See  text,  Outline  and 
Methods  of  Survey,  p.  7,  for  suggestions  regarding  direct  and  indirect 
angles  of  approach  in  obtaining  data). 

A.  Wages,  salaries,  commissions,  etc.,  and  business  income  from 

occupation  (with  a  break-down  if  locally  feasible  by  the  follow- 
ing sources  of  income) : 

1.  Agriculture  (such  income  as  residents  in  the  city  may  derive 

directly  from  the  surrounding  farm  area). 

2.  Mining  (such  income  as  may  be  derived  from  coal  mining  and 

other  mining  activities  by  residents  of  the  city). 

3.  Electric  light  and  power,  and  gas. 

4.  Manufacturing. 

5.  Construction. 

6.  Transportation. 

7.  Communication. 

8.  Trade. 

9.  Finance. 

10.  Government,  including  work-relief  wages  and  excluding  work- 

relief  wages. 

11.  Service. 

12.  Miscellaneous  (all  other  sources  of  wages,  salaries,  commis- 

sions, etc.,  and  business  income). 

B.  Interest  from  savings  accounts  in — 

1.  Banks. 

2.  Postal  savings. 

3.  Other  depositories. 
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IX.  Consumer  purchasing  power — Continued. 

C.  Net  income  from  investments. 

1 .  Owned  real  estate. 

2.  Stocks  and  bonds. 

3.  Miscellaneous   (royalties,  shares  in  cooperative  establish- 

ments, etc.). 

D.  Other  (all  other  known  sources  of  local  income,  such  as  direct 

relief,  etc.). 

E.  Estimated  per  capita  or  per  family  income. 

F.  Distribution  of  family  income  bv  size  of  income  (relative  number 

families  having  incomes  below  $1,000,  $1,000  to  $2,000,  etc.). 

G.  Trends  in  income  in  recent  years  (general  increase  or  decrease;  in- 

crease or  decrease  in  relation  to  changes  in  local  cost  of  living; 
with  respect  to  income  from  various  industrial  categories;  for 
various  types  of  income  such  as  wages  and  salaries,  investments, 
interest  on  savings,  etc.;  and  in  distribution  of  income  by  size  of 
income). 

H.  Comparisons  with  other  communities  or  with  the  United  States  as 

a  whole  (general  conclusions  to  the  extent  of  such  supporting 
data  as  may  be  obtainable). 
I.  Peaks  and  levels  (seasons  or  months  during  which  local  income  is 

normally  highest;  normally  low-est). 
J.  Pay-roll  methods  (general  analysis  concerning  the  relative  propor- 
tions of  full-time  wage  earners  and  salaried  employees  that  are 
paid  by  the  week,  by  the  month,  etc.,  and  number  of  times  in 
the  current  year  when  "pay  days"  in  factories  and  in  other 
important  employment-giving  establishments  can  be  expected 
to  fall  on  a  given  Monday,  Tuesday,  or  other  day  of  the  week 
and  on  the  first  week,  second  week,  or  other  week  of  the  month). 
K.  Other  (other  outstanding  characteristics). 

X.  living  costs,  standards,  and  conditions,  and  related  indexes  of  consumer  use 

of  buying  power. 

A.  Living  costs  (price  trends  on  consumer  goods) . 

1.  General  average  (as  compared  with  other  cities). 

2.  Commodity  prices,  for  food,  clothing,  etc.,  (average  for  year). 

3.  Trends  (comparisons  with  previous  years  sufficient  to  reveal 

general  trends  in  local  living  costs). 

4.  Other  data  on  living  costs  (indicative  of  specific  local  advan- 

tages or  limitations — fresh  fruits  and  vegetables  at  reason- 
able cost,  etc.). 

B.  Family  expenditures. 

1.  Kinds  of  goods  and  services  used  (by  consumers  of  the  various 

income  classes). 

2.  Average  expenditure  for  major  purposes  (estimated  annual 

expenditures),  by  income  classes. 

3.  Comparisons  (such  comparisons  with  other  years  and  other 

cities  as  are  possible) . 

4.  Other  data  of  special  local  significance. 

C.  Housing  (considered  together  with  XI). 

1.  Number  of  occupied  dwellings. 

a.  Percentage  occupied  by  the  owners. 

b.  Distribution  of  home  owners,  by  lower,  middle,  and 

upper  income  levels  (estimates). 

c.  Average   value   of  owner-occupied   dwellings;  recent 
trends. 

2.  Rent  (average  for  year  per  dwelling  unit)  as  compared  with 

other  cities;  estimates,  if  possible,  as  to  average  rents  paid 
by  families  of  the  various  income  classes,  and  as  to  trends 
in  average  yearly  rent  in  relation  to  changes  in  family 
income. 

3.  Light,  heat,  water,  and  telephone  service. 

a.  Rates  charged  for  home  use;  comparisons  with  other 
cities. 

6.  Recent  local  changes  in  rates  or  service. 

c.  Other  (additional  points  of  special  interest). 
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X.  living  costs,  standards,  and  conditions — Continued. 

C.  Housing- — Continued. 

4.  Modern  improvements  in  homes,  situation  with  respect  to- — 

a.  General  adequacy  of  plumbing  and  heating  facilities. 

b.  Number  of  installed  air-conditioning  units. 

c.  Other. 

5.  Other  data  (such  other  data  as  may  be  essential  to  a  true 

picture  of  the  local  housing  situation). 

D.  Related  indexes  of  consumer  use  of  buying  power. 

1.  Number  of  residence  telephones. 

2.  Number  of  registered  automobiles. 

3.  Number  of  domestic  electric  meters. 

4.  Number  of  families  having  radios. 

5.  Circulation  of  newspapers. 

6.  Circulation  of  magazines. 

7.  Trends  (D-l  to  6,  inclusive). 

8.  Other  indexes  (pertinent  data  are  also  included  under  "Bank- 

ing," "Retail  trade,"  "Construction,  and  real  estate"). 

9.  Comparisons  (1  to  8)  with  other  cities;  and  with  previous 

years  (sufficient  to  indicate  trends  in  total  increase  or 
decrease,  also  trends  in  terms  of  relationship  between  in- 
creased or  decreased  population) . 

E.  Other  data  pertinent  to  the  local  situation. 

XI.  Construction  and  real  estate. 

A.  Construction  (by  kinds  of  business,  census  classification;  general 

contractors  for  building,  highway  and  heavy  construction; 
special  trade  contractors,  such  as  carpentering,  concreting, 
electrical,  excavating;  heating  and  plumbing,  roofing  and  sheet 
metal,  etc.). 

1.  Number  of  contracting  establishments. 

2.  Value  of  work  performed  (dollar  volume  for  year). 

3.  Number  of  active  proprietors  and  firm  members. 

4.  Number  of  employees  (average  for  year). 

5.  Pay  rolls  (dollar  volume). 

6.  Cost  of  materials,  brick,  cement,  lumber,  steel,  and  all  other 

materials  (actual  or  estimated  dollar  volume  for  year). 

7.  Comparison  of  local  construction  costs  with  other  cities, 

where  comparable  information  is  available. 

B.  Building  permits  (total  number  for  year  and  dollar  value). 

1.  Residences. 

o.  One-,  two-,  and  three-family  units  (by  cost  groups). 
6.  Apartments, 
c.  Hotels. 

2.  Office  buildings,  retail  stores,  etc. 

3.  Industrial  structures  (factory  buildings,  etc.). 

4.  School  buildings,  churches,  theaters,  municipal  buildings,  etc. 

5.  Other  (comparisons  with  other  cities,  etc.). 

C.  Demolition  and  conversion  permits  (with  such  break-down  as  is 

important). 

D.  Number  of  vacant  buildings  by  areas  in  the  city  (classified  as  to 

residences  of  the  various  types;  office  buildings,  manufacturing 
plants,  etc.  Data  on  general  condition  of  vacant  buildings 
sufficient  to  indicate  relationship  to  construction  needs). 

E.  Building  regulations,  local  and  State,  affecting  local  building 

activity  (zoning,  etc.). 

F.  Trends  in  local  construction  (as  indicated  by  such  statistics  for 

preceding  years  as  are  available) . 

G.  Number  of  real-estate  firms,  average  number  of  employees  for  the 

year,  actual  or  estimated  total  wages  and  salaries  paid. 

H.  Real-estate  sales,  mortgages,  etc.  (for  latest  year  of  record;  com- 

parisons with  preceding  years  sufficient  to  indicate  general 
trends) . 

1.  Number  of  sales  and  dollar  value  of  property  sold. 

2.  Number  of  mortgages  recorded  and  total  amount  of  mortgage 

debts. 

3.  Number  of  foreclosures. 
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XI.  Construction  and  real  estate — Continued. 

I.  Real-estate  taxes  (details  to  supplement  general  data  under 
"Municipal  administration,"  XXVII). 

J.  Rent  (considered  under  "Housing,"  X-C). 
K.  Real-estate  prices  (general  trend  during  recent  years). 

L.  Supply  of  improved  and  unimproved  properties  for  home  building, 
industrial  and  commercial  expansion;  available  plant  site  close 
to  railroad,  river  crossing,  and  such  other  special  features  as 
should  prove  of  interest  to  industries  of  the  types  for  which  the 
city  is  suited). 

M.  Other  (such  additional  facts  on  construction  and  real  estate  as  are 
of  special  importance  to  the  community). 

XII.  Wholesale  trade. 

A.  Number  of  establishments. 

1.  Total  (all  establishments  operated  by  "wholesalers,"  as  defined 

in  the  latest  census  of  business). 

2.  By  types  of  operation. 

a.  Full-service  and  limited-function. 

b.  Manufacturers'  sales  offices. 

c.  Bulk-tank  stations  (independents  and  chains  engaged 

primarily  in  the  storing  and  wholesale  distribution  of 
petroleum  products). 

d.  Agents  and  brokers  ("middlemen"  such  as  auction  com- 

panies, merchandise  brokers,  commission  merchants, 
etc.). 

e.  Assemblers  (cream  stations,  cooperative  marketing  as- 

sociations, grain  elevators,  and  other  buyers  and  sellers 
of  farm  products  on  a  wholesale  basis) . 

3.  By  kinds  of  business  (grocery,  drug,  etc.). 

a.  Independent. 
6.  Chain. 

B.  Employment. 

1.  Total  number  employees  (average  for  year). 

2.  Number  employees  in  each  kind  of  business  (average  for  year) . 

3.  Seasonal  tendencies. 

C.  Pay  rolls  (total  for  year). 

1.  Part  time. 

2.  Full  time. 

D.  Sales. 

1.  Total  (dollar  volume  for  year). 

2.  By  kinds  of  business  (dollar  volume  for  year). 

3.  Seasonal  tendencies  in  sales  volume. 

E.  Local  regulations. 

F.  Number  and  kind  of  new  establishments  between  the  period  cov- 

ered by  the  last  census  of  business  and  that  covered  by  the 
preceding  census,  or  during  some  other  recent  period  for  which 
comparable  records  may  be  available. 

G.  Business  failures  within  the  period  referred  to  under  XII-F. 

H.  Other  facts  (special  characteristics  affecting  wholesale  distribution 

through  local  establishments,  such  as  recent  trends  toward  co- 
operative wholesaling  or  other  developments  of  importance). 
I.  Importance  of  the  city  as  a  wholesale  trading  center  (if  the  city  is 
not  itself  an  important  wholesale  center,  relate  this  subject  to 
significant  facts  under  "Location"  with  respect  to  wholesale 
markets,  item  II-C-3-b). 
XITI.  Retail  trade  and  metropolitan  shopping  area. 
A.  Retail  trade. 

1.  Number  of  establishments. 

a.  Total  (all  types  and  kinds  of  retail  outlets  in  the  city), 
i.  Independent. 

ii.  Chain  (national,  sectional,  and  local). 

iii.  Other. 

6.  By  kinds  of  business  (grocery,  drug,  etc.). 

2.  Employment. 

a.  Total  number  employees  (average  for  year). 

b.  Number  employees  in  each  kind  of  business. 

c.  Seasonal  tendencies. 
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XIII.  Retail  trade  and  metropolitan  shopping  area — Continued. 

A.  Retail  trade — Continued. 

3.  Pay  rolls  (total  for  year). 

a.  Part  time. 

b.  Full  time. 

4.  Sales. 

a.  Total  (dollar  volume  for  year). 

b.  By  kinds  of  business  (dollar  volume  for  year). 

c.  Per  capita  sales. 

d.  Comparisons  with  comparable  data. 

i.  In  preceding  censuses. 

ii.  For  other  cities. 

e.  Seasonal  tendencies  in  sales  volume. 

5.  Approximate  capitalization,  or  size  of  leading  stores  (if  a 

particularly  important  local  feature). 

6.  Store  operating  expenses  (such  comparisons  with  other  cities 

as  may  be  possible). 

7.  Uniformity  of  store  policies  (with  respect  to  credit,  returned 

goods,  advertising,  frequency  of  deliveries,  etc.). 

8.  Attitude  of  principal  stores  toward  each  other  (generally 

cooperative  or  otherwise,  as  indicated  by  membership  in 
local  organizations,  such  as  chamber  of  commerce,  retail 
credit  association,  or  other  credit  agency,  etc.). 

9.  Local  regulations. 

10.  Store  locations  in  general  with  respect  to  shopping  areas 

(downtown,  suburban,  etc.)  in  relation  to  trends  in  popu- 
lation within  the  city  and  convenience  to  consumers. 

11.  Number  and  kind  of  new  establishments  between  the  period 

covered  by  the  last  census  of  business  and  that  covered 
by  the  preceding  census,  or  during  some  other  recent 
period  for  which  comparable  records  may  be  available. 

12.  Number  of  business  failures  within  the  period  referred  to 

under  item  XIII-A-11. 

13.  Other  facts  (such  as  principal  wholesale  sources  of  locally 

retailed  foods,  clothing,  and  furniture,  if  the  local  situation 
seems  to  warrant  a  direct  inquiry  on  this  point). 

B.  Metropolitan  shopping  area. 

1.  Consumer  buying  "radius"  in  square  miles  as  indicated  by 

such  measures  as  density  of  population  in  suburban  areas 
(census  method),  extent  of  the  city's  newspaper  distribu- 
tion, retail  store  deliveries,  and  use  of  city's  internal  trans- 
portation facilities,  etc. 

2.  Suburban-customer  patronage  of  downtown  stores  (extent  of). 

3.  Patronage  of  local  stores  by  consumers  from  other  cities 

(extent  of). 

4.  Other  important  considerations. 
XIV.  Buying  habits  of  local  consumers. 

A.  Proportion  of  cash  purchases  to  total  purchases;  comparisons  with 

other  communities;  apparent  trends  with  respect  to  installment 
buying. 

B.  Apparent  general  preferences  as  to  shopping  hours  of  the  day,  days 

of  the  week,  and  time  of  the  month  (refer  to  IX- J). 

C.  Buying  in  other  cities  by  local  consumers. 

1.  Estimated  percentage  (of  total  purchases)  bought  in  other 

cities. 

2.  Classes  of  goods  most  frequently  bought  in  other  cities. 

3.  Names  of  cities  from  which  goods  are  frequently  purchased. 

4.  Recent  trends  in  connection  with  extent  of  outside  buying. 

D.  Other  important  characteristics  (applying  to  an  analysis  of  why 

trade  is  lost  to  or  gained  from  competing  communities). 
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XV.  Service  establishments,  hotels,  places  of  amusement. 

A.  Service  establishments,  by  kind  of  service  (census  classification — 

personal  services — barbershops,  beauty  parlors,  cleaning  shops, 
etc.;  business  services — adjustment  and  credit  bureaus,  col- 
lection agencies,  dental  laboratories,  window  cleaning  services, 
etc.;  repair  services  and  custom  industries — automotive  re- 
pairs and  services,  parking  lots,  radio  repair  shops,  printing 
and  publishing  shops,  etc. ;  miscellaneous  services — typewriter 
and  rental  shops,  designers'  establishments,  and  such  other 
services  as  cannot  properly  be  classified  under  any  of  the  other 
service  groups). 

1.  Number  of  establishments  (recognized  places  of  business). 

2.  Number  of  employees  (average  for  year). 

3.  Pay  rolls  (dollar  volume  for  year). 

a.  Full  time. 

b.  Part  time. 

4.  Receipts  for  the  year  (in  cities  covered  by  census  reports,  at 

least) . 

5.  Seasonal  tendencies  of  importance. 

6.  General  trends  within  recent  years  (in  number  of  employees 

and  in  other  respects  suggested  by  the  local  situation). 

B.  Hotels. 

1.  Number  of  hotels;  date  of  establishment,  size  and  other  gen- 
eral description  of  principal  hotels. 
2  to  5.  (As  suggested  for  A-2  to  A-5,  inclusive). 

6.  Rates. 

a.  Current  rates  (in  principal  hotels). 
6.  Recent  trends. 

c.  Comparisons  with  rates  in  comparable  cities. 

7.  Recent  general  trends  in  volume  of  business. 

8.  Number  of  first-  and  second-class  hotels  closed  within  recent 

years. 

9.  Other  facts  of  significance  (convention  facilities,  see  XXI-A, 

etc.). 

C.  Places  of  amusement  (amusement  parks,  athletic  fields,  bathing 

beaches,  billiard  and  pool  parlors,  dance  halls,  skating  rinks, 
theaters,  other  important  amusement  places). 

1.  Description  of  principal  places. 

2  to  5.  (As  suggested  for  A-2  to  A-5,  inclusive). 

6.  Recent  general  trends  in  volume  of  business. 

7.  Other  facts  of  importance  to  the  community. 

XVI.  Transportation  facilities. 

A.  Railway. 

1.  Number  and  names  of  railways  serving  the  city. 

2.  Passenger  traffic. 

a.  Number  of  trains  daily  (convenience  as  to  time  schedule) . 

b.  Outgoing. 

i.  Average  number  passengers  (per  day,  week,  or 

month) . 

ii.  Important  destinations  (points  to  which  largest 

number  of  tickets  are  sold) . 

iii.  Seasonal  tendencies. 

c.  Incoming. 

i.  Average  number  of  passengers  (estimated). 

ii.  Seasonal  tendencies. 

3.  Freight  traffic. 

a.  Total  number  of  trains  daily  (convenience  as  to  time 

schedule) . 

b.  Number  of  through  trains  daily  (direct  routes  to  mar- 

kets). 

c.  Number  of  freight  yards. 

i.  Yard-track  miles. 

ii.  Industry-track  miles  (sidings  adjoining  plants). 
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XVI.  Transportation  facilities — Continued. 

A.  Railway- — Continued. 

3.  Freight  traffic — Continued. 

d.  Volume  of  freight  handled  (in  carloads  or  tons). 

i.  Comparison  between  estimated  volume  of  incoming 

and  outgoing  freight. 

ii.  Other  facts  bearing  on  economical  accessibility  to 

markets  (freight  comparisons — preferential  and 
nonpreferential  rates  to  principal  points,  etc.). 

e.  Number  of  stations  for  each  railway. 

/.  Extent  of  "pick  up  and  delivery"  freight  service. 

4.  Freight  warehouses. 

a.  Number. 
6.  Capacity. 

c.  Ownership  (railway-owned,  etc.). 

5.  Additional  data  indicating  special  or  unusual  facilities. 

6.  Important  developments  or  changes  within  recent  years. 

7.  General  trends  in  volume  of  business  (passenger  and  freight). 

8.  Other  facts  significant  of  the  local  situation  (travel  time  to 

important  points,  etc.). 

B.  Water. 

1.  Number  and  names  of  lines. 

2.  Markets  served  and  frequency  of  service  (by  ocean,  lake, 

river,  and  canal). 

a.  Domestic. 

i.  Name  of  markets. 

ii.  Number  of  sailings  to  each  port  (during  week, 

month,  or  other  specified  period) . 

b.  Foreign  (name  of  markets — number  of  sailings  to  each 

port) . 

i.  Direct  to  foreign  markets. 

(a)  Under  American  flag. 

(b)  Under  foreign  flag. 

ii.  Indirect  to  foreign  markets  (by  transshipment  at 

other  ports,  domestic  or  foreign). 

3.  Volume  of  trade. 

a.  Outgoing. 

i.  Domestic. 

ii.  Foreign. 

b.  Incoming. 

i.  Domestic. 

ii.  Foreign. 

c.  Terminal  facilities  and  service. 

i.  Number  of  piers — number  of  berths,  dry  docks,  etc. 

ii.  Warehouse  facilities. 

(a)  Number  of  bonded  warehouses. 

(b)  Special  data  (such  as  capacity,  ownership, 

etc.). 

iii.  Lighterage  facilities. 

iv.  Port  development,  not  elsewhere  specified  (data 

such  as  depth  of  water,  bunker-coal  supply,  fuel- 
oil  supply,  fresh  water  supply,  anchorage  facili- 
ties, and  other  local  developments  of  importance 
to  shipping  companies). 

v.  Customs  house. 

vi.  Foreign  consul  service. 

4.  Other  data  of  importance. 

5.  Important  developments  or  changes  within  recent  years. 

6.  General  trends  in  water  transportation  (volume  of  business, 

etc.). 

C.  Air  service. 

1.  Ownership  or  control. 

2,  Localities  served. 

a.  Directly  (without  change  of  planes). 

b.  Travel  time  to  important  points. 
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XVI.  Transportation  facilities — Continued. 

C.  Air  service — Continued. 

3.  Frequency  of  flights. 

a.  Mail,  express,  and  passenger. 

b.  Approximate  volume  of  traffic. 

i.  Outgoing. 

ii.  Incoming. 

4.  Airport  (city's  accessibility  to)  and  other  special  facilities 

(such  as  lighting,  radio  communication,  weather  reporting, 
public  conveniences,  etc.). 

5.  Important  developments  or  changes  within  recent  years. 

6.  General  trends  (in  volume  of  business,  etc.). 

7.  Other  important  facts. 

D.  Highway  transportation. 

1.  Principal  highways  (entering  and  leaving  the  city — United 

States  and  State  highways  by  number). 

a.  Primary  (main  interstate  routes). 

b.  Secondary  and  county. 

c.  Condition  of  road  surfaces. 

d.  Extent  of  road  improvement  within  recent  years. 

e.  Other  features  of  importance. 

2.  Motor  bus  and  truck  service  (intercity,  interstate,  etc.). 

o.  Number  and  names  of  companies. 

i.  Number  of  units  in  operation  (total  or  by  each 

company,  number  of  routes  covered,  mileage, 
etc.). 

ii.  Cities  served  by  each  line  (points  on  routes  of  par- 

ticular importance  to  the  city  that  is  being 
surveyed) . 

iii.  Number  of  daily  or  weekly  trips. 

iv.  Approximate  volume  of  freight  handled  (tons). 

(a)  Outgoing. 

(b)  Incoming. 

v.  Average  number  of  passengers  carried  (estimated, 

per  week  or  month) . 

(a)  Outgoing. 

(b)  Incoming. 

b.  Special  terminal  facilities. 

c.  Recent  trends  (volume  of  passenger  and  freight  business 

to  and  from  the  city,  etc.). 

3.  Important  developments  or  changes  (equipment,  service) 

within  recent  years. 

4.  Other  facts  of  importance. 

E.  Electric  car  service  (interurban) . 

1.  Number  of  lines  (passenger,  freight,  or  both). 

a.  Cities  serviced  by  each  line. 

6.  Number  of  daily  or  weekly  trips. 

2.  Average  volume  of  business  (per  day,  week,  or  month). 

a.  Passenger. 

b.  Freight. 

3.  Recent  trends. 

4.  Other  data  of  local  importance. 

F.  Pipe-line  facilities  (for  transporting  of  oil,  gas,  etc.,  to  or  from  the 

city) . 

1.  Number  and  names  of  lines. 

2.  Cities  served  by  each  line  (points  of  particular  importance  to 

the  city  that  is  being  surveyed). 

a.  Gathering  (lines). 

b.  Trunk. 

3.  Capacity. 

4.  Products  carried  (fuel  oil,  gas,  etc.). 

5.  Volume  of  shipments  (to  or  from  the  city) . 

6.  Developments  within  recent  years. 
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XVI.  Transportation  facilities — Continued. 

G.  Comparisons  (if  pertinent  to  local  problems)  between  types  of 

transportation  facilities  serving  the  city,  as  to — 

1.  Rates  (passenger  and  freight). 

2.  Convenience. 

3.  Trends  toward  increased  or  decreased  business  within  recent 

years. 

H.  City's  interna]  transportation  facilities. 

1 .  Streetcar  service. 

o.  Ownership  (public  or  private). 

b.  Average  daily  number  of  passengers. 

c.  Number  miles  of  track,  or  route. 

d.  Routes,  from  the  point,  of  view  of  best  service  to  the  city. 

e.  Rates  (of  fares). 

/.  Important  developments  or  changes  within  recent  years 
in — 

i.  Service. 

ii.  Rates. 

iii.  Type  of  equipment  (change  from  two-man  to  one- 

man  type  of  car;  change  from  surface  traffic  to 
subway  or  elevated;  etc.). 

iv.  Average   daily   number  of  passengers  (general 

trend  toward  increase  or  decrease). 
<7.  City  regulations. 

h.  Other  (special  features  of  the  local  situation). 

2.  Bus  lines  (same  points  as  for  streetcar  service). 

3.  Cooperative  delivery  service  (or  other  special  merchandise 

delivery  facilities  for  serving  the  city). 

4.  Other  facilities  of  importance  (taxicab  service,  etc.). 

I.  Other  (all  other  significant  facts  concerning  transportation  facilities 
in  relation  to  present  and  potential  requirements). 

XVII.  Public  warehousing. 

A.  Statistics  by  kind  of  warehousing  establishments  (household  goods, 

general  merchandise,  farm  products,  cold  storage,  other). 

1.  Number  of  warehouses. 

2.  Storage  rates  for  principal  commodities. 

3.  Number  of  employees  (average  for  year). 

4.  Pay  rolls  (dollar  volume). 

5.  Revenue  (estimated  total  for  year,  all  warehousing  establish- 

ments) . 

6.  Total  local  revenue  and  employment  as  compared  with 

totals  for  the  region  in  which  the  city  is  located  (New 
England,  Middle  Atlantic,  etc.)  or  such  other  helpful 
comparisons  as  may  be  possible. 

7.  Recent  changes  in  number  of  warehouse  establishments, 

firms  going  out  of  business,  or  new  warehouses  established. 

8.  Adequacy  or  inadequacy  of  present  public  warehousing  facili- 

ties. 

B.  Seasonal  tendencies  in  warehousing  (month  or  months  with  highest 

dollar  volume  of  business,  lowest  dollar  volume;  largest  number 
of  employees,  smallest  number  of  employees,  etc.). 

C.  General  trends  in  volume  of  business  within  recent  years. 

D.  Other  facts  of  importance. 

XVIII.  Banking  and  finance,  insurance. 

A.  Banks. 

1.  Names  of  principal  banks,  dates  of  establishment,  and 

description  of  each  as  to  kind — national,  State,  private, 
mutual  savings,  industrial  (including  Morris  Plan), 
Federal  Reserve,  joint  stock,  land  and  foreign  banking 
agencies;  also  classified  as  to  "unit"  and  "branch  banks" 
(Census  definition). 

2.  Total  number  of  banks. 

3.  Employment  and  pay  rolls  (for  year). 

a.  Average  number  of  executives  (including  presidents, 
vice  presidents,  cashiers,  assistant  cashiers,  assistant 
treasurers,  and  chairman  of  board  of  directors  if 
actively  engaged  on  a  salary  basis). 
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XVTU.  Banking  and  finance,  insurance — Continued. 

A.  Banks — Continued. 

3.  Employment  and  pay  rolls — Continued. 

6.  Average  number  of  other  employees, 
c.  Total  salaries  and  wages,  bonuses,  and  all  other  pay- 
ments to  officers  and  employees  (dollar  volume). 

4.  Rank  of  the  largest  bank  in  relation  to  other  banks  in  the 

Federal  Reserve  district,  State,  etc.  (or  other  helpful 
comparisons). 

5.  Bank  deposits  (number  of  accounts  and  dollar  volume  for 

year) . 

a.  Demand. 

b.  Time. 

6.  Total  loans  and  discounts  (dollar  volume  for  year) ;  total 

assets. 

7.  Interest  rates. 

B.  Financial  institutions  other  than  banks  (security  brokers  and 

dealers,  Federal  savings  and  loan  associations,  State  building 
and  loan  associations,  installment  finance  companies,  personal 
finance  companies,  mortgage  and  farm  mortgage  companies, 
and  miscellaneous,  such  as  commodity  exchange  and  bank 
clearing  house,  etc.). 

1.  Description  of  important  institutions. 

2.  Employment  and  volume  of  business  for  the  year,  of  all  such 

institutions. 

C.  Insurance  and  brokerage  offices  (identifiable  as  business  establish- 

ments in  the  city). 
1,  2.  (Same  information  as  suggested  under  "Financial  institu- 
tions other  than  banks.") 

D.  General. 

1.  Total  loans  through  all  locally  established  financial  institu- 

tions (dollar  volume  for  year) ;  or  sufficient  data  to 
indicate  the  trend  toward  increase  or  decrease. 

a.  Loans  to  business  firms  or  other  business  organizations. 

b.  Loans  to  individuals  or  families. 

2.  Comparisons,  if  possible,  to  show  the  general  trend  in  interest 

rates,  employment,  volume  of  business  and  business 
failures,  in  local  banking,  finance,  and  insurance  institu- 
tions. 

3.  Other  (such  additional  information  as  may  be  of  significance 

in  considering  the  local  situation  particularly  with 
respect  to  abilities  and  inclinations  of  banks  to  extend 
credit  to  industrial  and  commercial  enterprises.  Trends 
in  total  dollar  volume  of  savings  accounts). 

XIX.  Professional  service  (physicians,  dentists,  lawyers,  etc.). 

A.  Number  engaged  in  professional  work  (other  than  teaching)  by — 

1.  Kind  of  profession. 

2.  Sex. 

B.  Revenues  (for  year)  estimated,  or  known  income  from  professional 

work. 

C.  Employment  and  pay  rolls  (for  year). 

1.  Number  of  employees  (office  assistants,  etc.). 

2.  Salaries  and  wages  (dollar  volume). 

D.  Comparisons  with  other  years  of  record,  sufficient  to  indicate 

trends  in  average  fees  charged  and  trends  in  the  relation  between 
available  service  and  local  requirements  in  each  field. 

E.  Other  important  data. 

XX.  Newspapers,  radio  stations. 

A.  Newspapers. 

1.  Names  of  papers. 

a.  Dailies  (classified  as  to  morning,  evening,  other,  and  as 

to  Democratic,  Republican,  Independent,  etc.). 

b.  Weeklies. 

2.  Revenues  from — 

a.  Subscriptions. 

b.  Newsstand  sales. 

c.  Advertising. 

79223—38  4 
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XX.  Newspapers,  radio  stations — Continued. 

A.  Newspapers — Continued. 

3.  Employment  and  pay  rolls  (for  year). 

a.  Number  executives,  contributors  (average). 

b.  Number  other  employers  (average). 

c.  Salaries  and  wages  (dollar  volume). 

4.  Largest  circulation  area  (square  miles  covered  by  routes). 

5.  Important  changes  or  trends  within  recent  years. 

a.  Amount  of  increase  or  decrease  in  largest  circulation 

area. 

b.  Number  and  kind  of  papers  added  or  discontinued. 

c.  In  equipment.  • 

d.  Advertising  rates  and  volume. 

e.  Activities  and  influence  (cooperation  on  local  surveys, 

charity  drives,  etc.). 

6.  Other  significant  features  (such  dates  of  establishment  as  are 

of  interest,  etc.). 

B.  Radio  stations  (essential  details  as  to  names  of  stations,  ownership 

and  employment,  revenues  and  wattage;  and  significant  trends 
as  to  importance  as  an  advertising  medium,  etc.  Any  additional 
details  suggested  for  newspapers  that  apply  to  the  community's 
radio  facilities). 

XXI.  Expositions,  fairs,  and  conventions. 

A.  Local  facilities  (consider  convenience  and  adequacy  of  assembly 

places  and  equipment;  all  other  local  features  that  may  appreci- 
ably influence  patronage.    See  XV-B-9). 

B.  Nature  of  assemblies  (annual,  occasional,  or  permanent  exposi- 

tions, fairs,  trade  shows,  etc.,  of  importance  to  the  community 
considered  from  the  angle  of  employment,  revenue,  type,  and 
extent  of  out-of-town  patronage,  advantages  to  business  and 
industry,  etc.). 

C.  Other  (allocation  of  responsibility  for  attracting  conventions; 

extent  of  general  cooperation  within  the  community,  etc. 
See,  also,  XVI-A-2  and  H). 

XXII.  Industrial  and  commercial  associations  (chambers  of  commerce,  commodity 

and  technical  associations,  grain  exchanges,  etc.). 

A.  Names  of  all  associations  and  institutes  having  within  the  city  an 

established  place  of  business,  classified  as  to  national,  regional, 
State  or  local,  and  by  nature  of  service. 

1.  Local  membership   (generally  representative  of  the  local 

business  or  industry  served,  or  limited  in  representation). 

2.  Number  employed  (average  for  year) . 

3.  Pay  rolls  (dollar  volume  for  year). 

B.  Effectiveness  (of  organizations  concerned  with  local  conditions). 

1.  As  aid  to  established  local  business  and  industry. 

2.  In  advancing  harmonious  and  cooperative  relations  with 

neighboring  communities. 

3.  As  factual  authorities  concerning  the  kinds  of  new  industries 

and  business  establishments  desirable  from  the  point  of 
view  of  successful  development  of  each  industry  and  of  the 
community  as  a  whole. 

4.  In  promoting  the  location  of  suitable  industries  and  com- 

mercial establishments  and  in  discouraging  potential 
industries  under  conditions  of  limited  opportunity. 

XXIII.  Universities  and  other  institutions  (State,  county,  etc.,  having  appreciable 

enrollments  from  other  communities.  Other  schools  are  covered  under 
XXVIII). 

A.  Universities,  colleges,  academies,  and  all  other  educational  institu- 
tions drawing  a  transient  population. 

1.  Description  of  each  important  institution;  date  of  establish- 

ment; special  features  attracting  a  student  population,  etc. 

2.  Enrollment. 

a.  Total  for  year. 

i.  From  local  population. 

ii.  From  other  communities. 

iii.  By  age  groups  (sufficient  to  indicate  predominating 

types  of  consumers  brought  in  through  these 
institutions). 
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XXIII.  Universities  and  other  institutions — Continued. 

A.  Universities,  colleges,  academies,  and  all  other  educational  institu- 

tions drawing  a  transient  population — Continued. 

2.  Enrollment — Continued. 

b.  Total  for  month  of  highest  enrollment. 

c.  Total  for  month  of  lowest  enrollment. 

3.  Revenue  (dollar  volume  for  year). 

a.  Tuition  fees. 

6.  Other  (classified  as  to  sources). 

4.  Recent  trends  in  enrollments  and  revenue. 

5.  Economic  importance  of  these  educational  institutions. 

a.  Employment  and  pay  rolls  (for  year). 

i.  Number  of  teachers  and  administrators  (average). 

ii.  Number  of  other  employees  by  types  of  employ- 

ment (average), 
iii.  Pay  rolls  (total  dollar  volume). 

b.  Estimated  expenditures  within  the  metropolitan  area  for 

supplies,  service,  and  materials  necessary  for  opera- 
tion (dollar  volume  for  year). 

c.  Estimated  total  expenditures  within  the  metropolitan 

area  (exclusive  of  expenditures  going  to  the  institu- 
tions) of  the  enrolled  individuals  indrawn  from  other 
communities. 

6.  Other  significant  data  (capacity  in  relation  to  trends  in 

enrollments,  etc.) . 

B.  Federal,  State,  or  county  hospitals,  asylums,  etc.  (all  other  than 

educational  institutions  largely  subject  to  enrollments  from 
outside  the  city). 
1,  2.  (Same  type  of  data  suggested  under  A-l  and  A-2.) 

3.  Employment  and  pay  rolls  (for  year). 

a.  Number  of  administrative  officials  and  professionals 

(average) . 

b.  Number  of  other  employees,  by  types  of  employment 

(average) . 

c.  Pay  rolls  (total  dollar  volume) . 

4.  Revenue  (for  year)  classified  by  sources. 

5.  Estimated  total  expenditures  within  the  metropolitan  area 

for  supplies,  services,  and  materials  necessary  for  opera- 
tion (dollar  volume  for  year). 

6.  Other  significant  data  (capacity  in  relation  to  trends  in 

requirements). 

XXrV.  Federal,  State,  or  County  Government  establishments  (for  a  State  capital 
or  county  seat,  such  special  establishments  and  facilities  as  contribute 
important  activities  to  this  type  of  city). 

A.  Description  of  each  important  activity  and  establishment;  signifi- 

cant details  as  to  extent  of  employment  and  pay  rolls  for  year, 
extent  of  permanent  and  transient  population  brought  to  the 
community  through  these  activities;  consumer  characteristics 
of  this  population;  architectural  features  of  buildings;  etc. 

B.  Recent  changes  or  trends  of  importance. 

XXV.  Other  (all  other  types  of  establishments  and  special  features  that  tend  to 

contribute  to  the  community's  employment,  purchasing  power,  and 
consumption),  description  of  each,  and  significant  details  as  suggested 
under  XXIV. 

XXVI.  Summarization  of  principal  State  and  local  laws  and  regulations  (affecting 

industry  and  commerce  and  consumer  purchasing  power). 
A.  Taxation. 

1.  Enumeration  of  State  and  local  laws  and  regulations  pro- 

viding for  the  levying  of  fees;  franchise  taxes,  business 
privilege  taxes,  and  other  direct  taxes,  against  commercial 
and  industrial  corporations,  companies,  etc.,  located  in  the 
city;  also  taxes  and  special  assessments  on  real  and  per- 
sonal business  property. 

2.  Enumeration  of  State  and  local  laws  and  regulations  pro- 

viding for  the  levying  of  direct  taxes  against  individuals 
and  families  residing  in  the  city;  also  taxes  on  real  and 
personal  property  (other  than  business  property) . 
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XXVI.  Summarization  of  principal  State  and  local  laws  and  regulations — Con. 

A.  Taxation — Continued. 

3.  State  and  local  excises  and  other  indirect  taxes. 

4.  Recent  trends  in  tax  legislation. 

B.  Incorporation,  and  registration  of  individuals  using  firm  name 

(requirements  and  cost). 

C.  Labor  laws  and  regulations  with  respect  to — 

1.  Hours  and  wages. 

2.  Unions. 

3.  Other  labor  factors. 

4.  Factory  laws. 

5.  Recent  trends  in  labor  legislation. 

D.  Banking  and  credit. 

E.  Insurance  (restrictions,  rates,  etc.). 

F.  Zoning. 

G.  Traffic  (intracity  motortruck  regulations,  etc.). 

H.  Local  laws  regulating  competition;  other  important  regulations. 

I.  All  important  recent  trends  in  legislation  not  covered  above  under 
individual  subjects  or  included  under  item  XXVII. 

J.  Recent  court  decisions  of  particular  importance  to  the  local  situa- 
tion. 

K.  History  of  local  taxation  with  respect  to  efforts  to  avoid  excessive 
taxing  of  industry  as  compared  with  taxes  in  other  communities 
within  the  geographic  region  (such  as  efforts  toward  self-sus- 
taining improvements  where  feasible,  consultation  with  large 
tax-paying  industries  preliminary  to  planning  improvements 
involving  heavier  taxes,  etc.). 

XXVII.  Municipal  administration  and  related  data. 

A.  Form  of  city  government  (mayor-council,  commissions,  council- 

manager,  town-meeting) ;  comparison  with  form  in  comparable 
cities. 

1.  Internal  organization  and  personnel. 

a.  Departments,  boards,  and  commissions  (organization 

chart  or  other  enumeration  of  data  showing  the  gov- 
ernment set-up;  departments;  number  and  purpose 
of  all  boards  and  commissions  and  how  members  are 
selected;  what  chief  municipal  officials  are  elected  by 
the  people,  what  officials  appointed  by  the  mayor  or 
city  manager). 

b.  Number  local-government  employees  (total  for  year; 

estimated  number  part-time  employees)  classified  as 
to  administrative  officials  and  others. 

c.  Salaries  and  wages  paid  from  city  funds  (total  for  year) . 

d.  Trends  in  pay  rolls;  personnel  lay-offs  and  salary  cuts, 

etc. 

2.  Recent  changes  of  importance  in  municipal  administration 

(such  as  changes  in  administrative  organization;  personnel 
administration;  financial  planning;  municipal  budgeting; 
municipal  accounting;  public  purchasing  policies;  munici- 
pal powers — recent  legislative  enactments  limiting  or  in- 
creasing municipal  powers;  city  planning  and  zoning  pro- 
visions; ordinances  relating  to  retail  trade;  provisions 
relating  to  playgrounds  and  recreation,  and  public  welfare; 
police  administration,  public  works,  schools  and  education, 
public  libraries,  and  judicial  administration,  etc.). 

B.  Financial  statistics. 

1.  Revenue  receipts  for  the  year,  classified  as  to  source  (general 
property  taxes;  special  property  and  other  special  taxes; 
poll  taxes;  license  taxes;  special  assessments;  fines,  for- 
feits, and  escheats;  grants  in  aid;  donations;  pension 
assessments;  highway  privileges;  rents  and  interest; 
earnings  of  general  departments;  earnings  of  public- 
service  enterprises,  etc.). 

a.  Total. 

b.  Per  capita. 
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XXVII.  Municipal  administration  and  related  data — Continued. 

B.  Financial  statistics — Continued. 

2.  Payments  for  operation,  for  the  year  (including  salaries  and 

wages  of  personnel),  classified  as  to  object  of  payment 
(such  as  general  government;  protection  to  person  and 
property;  conservation  of  health;  sanitation;  highways; 
charities,  hospitals,  and  corrections;  education;  recrea- 
tion ;  miscellaneous) . 

a.  Total. 

b.  Per  capita. 

3.  Total  gross  debt  (at  year-end  of  accounting — classified  as  to 

character  of  obligations,  such  as  funded  or  fixed,  special 
assessment  bonds  and  certificates,  and  revenue  notes) ; 
"net  indebtedness";  or  such  other  classification  of  debt 
obligations  as  will  adequately  describe  the  city  govern- 
ment financial  situation . 

4.  Difference  between  total  revenue  receipts  and  total  pay- 

ments for  operation  in  terms  of  excess  or  deficit  (for  the 
latest  year  of  record). 

5.  Trends  in  municipal  debt;  comparison  with  other  cities. 

6.  Financing  relief  and  recovery. 

a.  Methods  used. 

b.  Trends  in  number  receiving  relief  from  public  funds 

(comparisons  for  recent  years  of  record) . 

7.  Comparisons  with  other  cities. 

8.  Recent  economies  effected  in  local  government. 

C.  Taxation  (by  kind  of  taxes — real  estate,  poll,  income,  license,  etc.). 

1.  Current  rates,  also  comparisons  with  previous  years  suf- 

ficient to  indicate  trends;  comparisons  with  comparable 
cities. 

2.  Total  assessed  value  of  all  taxable  real  estate.  - 

3.  Total  delinquent  taxes  for  the  year  (by  kind  of  taxes) ;  total 

accumulated  delinquent  taxes. 

4.  Other  facts  of  importance. 

D.  Utilities  owned  and  operated  (data  as  to  kind  and  importance  of 

each  activity). 

E.  Number  of  registered  voters  (comparisons  with  number  registered 

during  preceding  years  of  record) . 

F.  Other  facts  of  significance. 

XXVIII.  Civic,  social,  and  related  facilities  and  activities. 

A.  Clubs,  lodges,  social  service  agencies,  etc. — general  data  as  to — 

1.  Principal  organizations. 

2.  Nature  and  importance  of  influence  in  the  community. 

3.  Clubhouses  and  other  facilities. 

B.  Churches  (number,  classified  by  denominations  of  membership). 

C.  Schools  (exclusive  of  "universities  and  other  institutions"  under 

XXIII). 

1.  Number,  classified  as  to  type  (grade,  high  schools,  public, 

private,  parochial,  etc.). 

2.  Recent  trends  in  enrollment. 

3.  Adequacy  of  buildings  and  other  facilities. 

4.  Recent  trends  in  public-school  development  (general  situa- 

tion; salary  scale  of  teaching  force  in  public  schools;  such 
comparisons  with  other  cities  as  may  be  helpful). 

5.  Other  facts  indicative  of  educational  developments. 

D.  Library  facilities  (number   and  kind — public,    private,  special; 

adequacy). 

E.  Theaters,  motion  picture  houses,  etc. 

F.  Playgrounds  and  parks  (description  of  existing  facilities,  as  to 

location,  size,  accessibility,  recent  improvements,  adequacy 
or  inadequacy). 

1.  Play  lots,  for  children  of  preschool  age. 

2.  Neighborhood  playgrounds,  for  children  up  to  14  years. 

3.  District  playfields,  for  active  play  of  persons  over  14  years. 

4.  Athletic  fields,  for  organized  sports. 

5.  Small  neighborhood  parks,  for  passive  recreation. 

6.  Large  parks,  for  passive  recreation. 

7.  Reservations  (large  parks  left  in  natural  state). 
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XXVIII.  Civic,  social,  and  related  facilities  and  activities — Continued. 

G.  Other  recreational  facilities,  golf  courses,  fishing  and  hunting 

facilities,  etc. 

H.  Special  facilities  (central  garage,  community  market,  etc.). 
I.  Relief  facilities. 

1.  Community  chest  or  other  local  provisions. 

2.  Recent  trends  in  the  local  relief  situation. 
J.  Health  and  safety  facilities  and  conditions. 

1.  Hospitalization  and  medical  care. 

a.  Description  of  hospital  facilities  (other  than  State, 

county,  etc.,  under  XXIII — B). 

b.  Provision  for  free  clinics,  etc. 

c.  Recent  trends  in  rates  to  patients,  developments  in 

service  and  facilities. 

2.  Vital  statistics  (birth  and  death  rate  for  year;  facts  sufficient 

to  indicate  trends  over  a  period  of  years;  comparisons  with 
other  cities). 

3.  Water  for  domestic  use  (source,  adequacy  of  supply,  and 

quality;  recent  trends  in  rate  scale  to  consumers). 

4.  Sewage  and  garbage  disposal. 

5.  Fire  protection  (adequacy,  details  as  to  water  pressure,  place- 

ment of  hydrants,  etc.). 

6.  Police  protection  (adequacy,  details  as  to  measures  taken  to 

safeguard  the  community). 

7.  Traffic  and  parking  regulations  (recent  trends  toward  increase 

or  decrease  in  traffic  accidents).  Essential  details  not 
included  under  XXVI. 

8.  Sanitary  promotion  (measures  taken  to  safeguard  the  public 

from  unsanitary  conditions  in  public  eating  places,  beauty 
parlors,  barber  shops;  requirements  as  to  care  in  the  whole- 
saling and  retailing  of  perishable  goods,  etc.). 
K.  Other  important  civic  and  social  features. 

L.  Recent  civic  and  social  changes  or  trends  of  outstanding  import- 
ance. 

XXIX.  Important  physical  facilities  and  special  features  not  elsewhere  described 

(number  miles  or  blocks  of  pavement,  lighted  streets,  etc.;  boulevards, 
water  front,  bridges,  etc.). 

XXX.  General  statistical  recapitulation. — A  survey  of  the  survey,  listing  in  con- 

venient form  for  general  reference  the  highlights  covered  in  detail  under 
the  various  individual  subjects.  The  nature  of  the  special  statistics  to 
be  included  in  this  recapitulation  will  depend  upon  the  type  of  questions 
most  frequently  asked,  with  respect  to  the  city,  by  local  residents  and  the 
general  public.  (This  suggestion  does  not  pertain  to  a  published  report. 
A  currently  maintained  reference  list  or  file  of  this  type,  as  well  as  the 
preparation  of  published  reports  for  specific  purposes,  is  referred  to  in 
preceding  text  pages  of  this  publication  touching  briefly  upon  "Planning, 
Making,  and  Using  the  Survey.") 


Section  4. — SUGGESTED  DATA  APPLYING  TO  THE  OUTLINE 

IN  SECTION  3 

SOME  PRIMARY  SOURCES  OF  INFORMATION 

The  listings  given  in  this  section  are  numbered  and  lettered  to  indi- 
cate at  what  point  each  of  the  various  informational  items  apply  to 
major  subjects  and  subheadings  enumerated  in  the  outline  under  sec- 
tion 3. 17  The  intention  is  to  remind  the  user  that  there  exists  a  consid- 
erable amount  of  factual  information  bearing  directly  upon  individual 
cities,  as  well  as  much  supplementary  data.  This  source  list  is  by  no 
means  all-inclusive.  It  represents  only  such  material  as  has  been 
mentioned  by  some  users  as  helpful  and  was  made  available  to  the 
Department  of  Commerce  for  review.  Additional  pertinent  data,  if 
brought  to  the  attention  of  the  compiler,  will  be  referred  to  in  con- 
ferences and  correspondence  with  those  who  contact  the  Bureau  of 
Foreign  and  Domestic  Commerce  on  the  subject  of  commercial  and 
industrial  surveys.  While  all  material  given  under  designated  subjects 
applies  at  the  specific  points  indicated,  it  does  not  necessarily  cover 
the  subject.18 

Some  of  the  publications  included  on  subsequent  pages  under 
Sources  of  Related  Material,  supplementing  the  data  that  apply 
at  specific  points  in  the  basic  outline  and  referred  to  in  preceding 
paragraphs,  contain  references  to  much  helpful  material  from  other 
sources.  For  example,  Market  Research  Sources,  issued  biennially 
by  the  Department  of  Commerce,  is  a  comprehensive  reference  book 
on  governmental  and  nongovernmental  sources  of  marketing-research 
material.  Annual  editions  of  the  List  of  Publications,  United  States 
Department  of  Commerce,  provide  an  up-to-date  catalog  of  all  cen- 
suses undertaken  by  the  Department  of  Commerce.  The  Price  Lists 
of  Government  Publications,  under  various  subjects,  also  referred  to 
under  Sources  of  Related  Material,  can  be  obtained  from  the  Govern- 
ment Printing  Office,  without  charge,  and  checked  through  to  insure 
familiarity  with  related  data  available  from  the  Government.  (Public 
libraries  in  many  cities  are  encouraged  to  maintain  a  reference-book 
section  devoted  to  published  governmental  and  nongovernmental 
material  of  local  interest  on  subjects  of  industry,  trade,  and  economics.) 
I.  Historical  sketch. 

A-l  and  2.  American  Guide  Series.  List  of  published  guides  available 
from  Federal  writers'  project,  Works  Progress  Adminis- 
tration, Washington,  D.  C.  (As  of  early  1938,  150 
city,  State,  and  regional  guides  had  been  printed  by 
private  publishing  houses.  Other  reports  in  process.) 
Local  authorities 18  including  oldest  inhabitants,  en- 
cyclopedias, and  historical  references  in  local  libraries, 
newspapers,  and  city,  county,  State,  and  Federal 
Government  records. 

"  The  purchase  price  and  source  are  indicated  the  first  time  reference  is  made  to  a  publication.  Prices 
listed  refer  to  prices  on  publications  available  as  of  July  1938.  Prices  on  later  editions  treating  the  same  sub- 
jects may  vary  in  price  and  not  be  identical  in  title. 

18  See  reference  to  "desk  studies"  and  field  surveys,  sec.  3.  p.  20. 

'»  This  reference  and  subsequent  references  to  local  authorities  are  given  as  possible  sources  of  information 
when  published  material  applicable  to  the  subject  is  not  known  to  exist  or  may  be  inadequate  for  local 
purposes.  If  information  for  the  individual  city  is  not  available  from  outside  publications  and  has  not  been 
collected  by  some  local  organization,  the  investigator  will  necessarily  choose  between  not  including  the 
subject  in  his  study  or  covering  it  through  a  field  survey. 
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I.  Historical  sketch — Continued. 

B-l.  American  Guide  Series. 

State  Maps,  Geological  Survey,  United  States  Department  of 
Interior.  (Includes  details  of  topography.)  Available  from 
Department  of  Interior,  Washington,  D.  C.  Prices  vary 
from  25  cents  to  $1. 

Climatic  Summary  of  the  United  States  (by  areas).  Weather 
Bureau,  United  States  Department  of  Agriculture.  Super- 
intendent of  Documents,  Washington,  D.  C.  Price  $5. 
(Reports  for  individual  areas,  price  10  cents.) 

Atlas  of  American  Agriculture,  1936,  Bureau  of  Agricultural 
Economics,  United  States  Department  of  Agriculture. 
Superintendent  of  Documents.    Price  $17. 

2.  American  Guide  Series. 

Map  of  the  Principal  Waterways  of  the  United  States.  Army 
Engineer  Corps,  United  States  War  Department.  Available 
from  War  Department,  Washington,  D.  C.  Free. 

Port  Series  and  Lake  Series.  Army  Engineer  Corps,  United 
States  War  Department.  (Separate  report  for  each  port.) 
Superintendent  of  Documents.  Prices  range  from  25  cents 
to  $2.25. 

Local  authorities  (keepers  of  township  and  county  historical 
records,  newspaper  files,  etc.). 

3,  4,  5,  6,  and  7.  American  Guide  Series. 

Local  authorities  (oldest  inhabitants,  local  histori- 
cal records,  etc.). 
C.  American  Guide  Series. 

Local  authorities  (city  officials  in  charge  of  departments,  surveyor's 
analysis). 

II.  Location. 

A.  State  Maps,  Geological  Survey. 

Port  Series  and  Lake  Series,  U.  S.  Army  Engineer  Corps. 

Map  of  the  Principal  Waterways  of  the  United  States.  Army 

Engineer  Corps. 
Atlas  of  American  Agriculture. 

United  States  Atlases  issued  by  private  publishers.    Available  for 
reference  in  public  libraries. 
B-l.  State  Maps,  Geological  Survey. 
Atlas  of  American  Agriculture. 

2.  Climatic  Summary  of  the  United  States. 
Atlas  of  American  Agriculture. 

3.  American  Guide  Series. 

Local  authorities  (personal  observers,  managers  of  tourist  offices, 
offices  of  city  departments,  etc.). 
C-l-a.  Census  of  Agriculture,  1935.    Bureau  of  the  Census,  United 
States  Department  of  Commerce.    (Statistics  by  counties.) 
Superintendent    of    Documents.    Three    volumes,  price 
$6.75. 

Atlas  of  American  Agriculture  (soil  formations). 

Soil  Survey  Reports.  Bureau  of  Chemistry  and  Soils,  United 
States  Department  of  Agriculture.  (Separate  reports  for 
individual  counties.)  Superintendent  of  Documents. 
Prices  range  from  10  cents  to  75  cents. 

Mineral  Yearbook.  Bureau  of  Mines,  United  States  Depart- 
ment of  Interior.  Superintendent  of  Documents.  Price 
1937  edition  $2.25. 

The  Lumber  Industry,  Including  a  Selected  List  of  Trade 
Associations,  1936.  Bureau  of  Foreign  and  Domestic 
Commerce,  United  States  Department  of  Commerce. 
Available  only  from  Bureau  of  Foreign  and  Domestic  Com- 
merce, Washington,  D.  C.  Out  of  print.  Available  in 
most  large  libraries. 

Lumber,  Lath,  and  Shingles,  1936.  Bureau  of  the  Census. 
Available  from  the  Bureau  of  the  Census,  Washington, 
D.  C.  Free. 
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II.  Location — Continued. 

C-l-a. — Continued. 

Forest  Regions  of  the  United  States,  1933.  (Map.)  Forest 
Service,  United  States  Department  of  Agriculture.  Avail- 
able from  Forest  Service,  United  States  Department  of 
Agriculture,  Washington,  D.  C.  Free. 
Present  and  Potential  Timber  Resources,  1933.  (Reprinted 
from  a  National  Plan  for  American  Forestry,  S.  Doc.  No.  12, 
72d  Cong.).  Forest  Service,  United  States  Department  of 
Agriculture.  Free, 
b.  Minerals  Yearbook. 

c  (also  b).  National  Power  Survey,  1935,  Interim  report  Power 
Series  No.  1.    Federal  Power  Commission.  Super- 
intendent of  Documents.    Price  75  cents. 
Local  authorities. 
C-2.  Sources  of  information  in  the  city  and  nearby  cities. 
C-3-a.  Industrial  Market  Data  Handbook  of  the  United  States,  1938. 

Bureau  of  Foreign  and  Domestic  Commerce.  (Statistics  by 
counties  and  States.)  Superintendent  of  Documents.  In 
process. 

Biennial  Census  of  Manufacturers,  1935.  Bureau  of  the 
Census.  (Statistics  for  counties  and  cities  above  10,000 
population.)    Superintendent  of  Documents.    Price  $1.75. 

Minerals  Yearbook. 

b.  Atlas   of   Wholesale   Grocery   Trading   Areas.    Bureau  of 

Foreign  and  Domestic  Commerce.  Available  only  from 
Bureau  of  Foreign  and  Domestic  Commerce.  Price  $1. 
Census  of  Business,  1935.  Wholesale  Distribution,  Vol.  III. 
Bureau  of  the  Census.  (Statistics  for  counties  and  cities 
above  5,000  population.)  Available  from  Bureau  of  the 
Census.  Free. 

c.  Consumer    Market    Data    Handbook,    1938.    Bureau  of 

Foreign  and  Domestic  Commerce.  (Statistics  by  counties 
and  cities  above  2,500  population.)  Superintendent  of 
Documents.  In  process. 
Patterns  of  Stores,  Sales,  and  Population  in  the  United  States. 
Bureau  of  Foreign  and  Domestic  Commerce.  (Concentra- 
tion of  stores  by  kinds  of  business.)  Available  only  from 
Bureau  of  Foreign  and  Domestic  Commerce.  Price  10 
cents. 

Domestic  Regional  Surveys.  Bureau  of  Foreign  and  Do- 
mestic Commerce.  (Separate  volume  for  each  area 
covered.)  Superintendent  of  Documents.  Prices  range 
from  60  cents  to  $1.85. 

Census  of  Business,  1935.  Retail  Distribution,  Vol.  III. 
Bureau  of  the  Census.  (Statistics  by  counties  and  cities 
above  2,500  population  by  kinds  of  business.)  Available 
from  Bureau  of  the  Census.  Free. 

Consumer  Trading  Areas  of  the  United  States,  1935.  (Map.) 
Hearst  Magazines,  Inc.,  57th  Street  at  Eighth  Avenue, 
New  York,  N.  Y. 

Hagstrom's  4-color  Retail  Trading  Area  Map  of  the  United 
States,  1936.  (Trading  areas  of  principal  sales  centers.) 
Hagstrom  Co.,  Inc.,  22  Vesey  Street,  New  York,  N.  Y. 

d.  Port  Series  and  Lake  Series,  U.  S.  Army  Engineer  Corps. 
Foreign  Commerce  and  Navigation  of  the  United  States. 

(Annual.)  Bureau  of  Foreign  and  Domestic  Commerce. 
Superintendent  of  Documents.  Price  of  1936  edition 
(2  vols.)  $3. 

Monthly  Summary  of  Foreign  Commerce  of  the  United 
States.  Bureau  of  Foreign  and  Domestic  Commerce. 
Superintendent  of  Documents.  Subscription  price,  $1  a 
year;  single  copies,  10  cents.  (Includes  export  statistics  by 
country  of  destination.) 
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III.  Population. 

A-l  and  2.  Census  of  population,  1930,  Vol.  III.  Bureau  of  the 
Census.  (States,  counties,  cities  of  more  than  1,000 
population  and  minor  civil  divisions.)  Superintendent 
of  Documents.  Two  parts,  price  $6.50.  (New  census 
every  10  years.) 
Metropolitan  Districts,  1930.  Bureau  of  the  Census. 
(Ninety-six  metropolitan  districts  with  population  of 
100,000  or  more.)  Superintendent  of  Documents. 
Price  85  cents 

B.  Census  of  Population,  1930,  Vol.  III. 

C.  Census  of  Population,  1930,  Vol.  VI.    Bureau  of  the  Census. 

(States,  counties,  and  cities  above  2,500  population.)  Super- 
intendent of  Documents.    Price  $3. 
D-l.  Census  of  Population,  1930,  Vol.  III. 

2.  Annual  midyear  estimates  of  population  by  States.    Bureau  of 

the  Census.  (Cities  above  10,000  also  covered  in  1933 
estimates.)  Available  from  Bureau  of  the  Census.  Free. 
State  and  Special  Censuses  Since  1930.  (Multilithed.)  Bureau 
of  the  Census.  (Cities  above  10,000  in  the  six  States  covered; 
also  Chicago  and  Cincinnati.)  Available  from  the  Bureau  of 
the  Census.  Free. 

3.  Local  authorities. 

E  and  F.  Census  of  Population,  1930,  Vol.  III. 
G.  Surveyor's  analysis. 

IV.  Materials  required  by  industry  (availability  and  cost  factors). 

A  and  B.  Local  sources  of  information. 

V.  Power. 

A.  National  Power  Survey,  Interim  report,  Power  Series  No.  1. 

Federal  Power  Commission,  Washington,  D.  C.  (Power  re- 
sources and  requirements  of  the  United  States  including  maps 
and  statistics.)  Superintendent  of  Documents.  Price  75 
cents. 

National  Power  Survey,  Principal  Electric  Utility  Systems  in  the 
United  States,  Power  Series  No.  2.  Federal  Power  Commis- 
sion. Superintendent  of  Documents.  Price  $1  (paper);  SI. 50 
(buckram). 

Local  and  State  authorities,  such  as  government  departments, 
local  supplier,  and  individual  users. 

B.  Rates  for  Electric  Service  to  Commercial  and  Industrial  Customers. 

Federal  Power  Commission.  Superintendent  of  Documents. 
Price  50  cents. 

Local  municipal  administrative  officials,  records  at  source  of  sup- 
ply, oldest  industries,  such  State  or  regional  authorities  as  may 
be  concerned. 

C.  D,  E,  and  F.  Local  sources  of  information. 

VI.  Industry. 

A  and  B-l  and  2.  Biennial  Census  of  Manufactures  1935  (statistics 
by  industries  and  States).  Note. — Multi- 
graphed  releases  were  issued  in  1937-38,  by  the 
Bureau  of  the  Census,  covering  statistics  by 
industries  in  33  major  industrial  areas  and 
showing  in  total  (not  by  industries)  production 
figures  for  counties  and  for  cities  above  10,000. 
In  the  report  of  the  1929  census  and  in  preceding 
censuses  of  manufactures  the  data  were  broken 
down  by  industries  in  cities  above  100,000.  A 
complete  understanding  as  to  available  census 
reports  and  the  price  of  each  report  can  best  be 
obtained  through  reference  to  the  current  edition, 
List  of  Publications  of  the  Department  of  Com- 
merce, available  without  charge  from  the 
Department  of  Commerce  or  Superintendent  of 
Documents;  for  information  as  to  latest  proc- 
essed census  reports  write  direct  to  the  Bureau 
of  the  Census. 
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VI.  Industry — Continued. 

A  and  B-l  and  2 — Continued. 

Industrial  Market  Data  Handbook  (statistics  by 
counties),  1938. 

Editor  and  Publisher  Market  Guide  (annual) 
includes  lists  of  principal  industries  by  cities  in  a 
form  convenient  for  comparisons  between  cities 
of  similar  size,  etc.  Available  from  Editor  and 
Publisher,  Suite  1700  Times  Building,  New 
York,  N.  Y.  Subscription  price,  $4.  (Probably 
available  for  reference  in  local  newspaper 
offices.) 

Local  and  State  authorities:  Manufacturers'  asso- 
ciation, chamber  of  commerce,  State  officials 
concerned  with  industry,  executives  of  individual 
industries,  etc.  (Since  individual  industries  fill 
out  schedules  for  the  biennial  census  it  may  be 
possible  through  general  local  cooperation  to 
consult  individual  industries'  file  copies  of 
present  and  past  reports  for  a  direct  survey 
covering  details  not  included  in  the  published 
census  reports.) 

B-3.  Local  authorities  and  executives  of  industries  moved  to  other 
cities. 
4.  Local  authorities. 
C.  Local  authorities. 

VII.  Labor  situation. 

A.  Consumer  Market  Data  Handbook,  1938. 
Biennial  Census  of  Manufactures,  1935. 
Census  of  Population,  1930,  Vol.  III. 

Census  of  Population,  1930,  Vol.  IV.  (Number  of  gainfully  em- 
ployed, by  occupation.)  Superintendent  of  Documents.  Price, 
$3.50. 

Census  of  Unemployment,  1930,  Vol.  I.  (Number  of  unemployed, 
by  industries  and  by  sex.)  Superintendent  of  Documents. 
Price,  $1.75. 

Census  of  Partial  Employment,  Unemployment,  and  Occupations, 
1937.  (Separate  report  for  each  State.)  Bureau  of  the  Census. 
Free. 

Local  authorities. 

B.  Union  Scales  of  Wages  and  Hours  in  the  Building  Trades,  1936. 

Bureau  of  Labor  Statistics,  U.  S.  Department  of  Labor,  Wash- 
ington, D.  C.  Superintendent  of  Documents.  Price  10  cents. 
(This  is  an  example  of  a  type  of  bulletin  available  for  principal 
industries.)  Note. — The  Bureau  of  Labor  Statistics  has  issued 
a  number  of  bulletins  by  industries,  showing  hours  and  wages 
in  various  cities.  See  Price  List  33.  Superintendent  of  Docu- 
ments. (Also  write  direct  to  the  Department  of  Labor,  for 
latest  information.) 
Local  authorities. 

C.  Workmen's  Compensation  Legislation  of  the  United  States  and 

Canada,  as  of  January  1,  1929.  Bureau  of  Labor  Statistics. 
(Texts  of  laws  of  the  various  States.  Supplements  available 
upon  request.)  Superintendent  of  Documents.  Price,  55  cents. 
Handbook  of  Labor  Statistics,  1936.  Bureau  of  Labor  Statistics. 
(Contains  sections  on  workmen's  compensation,  old-age  pensions, 
and  unemployment  insurance  under  Social  Security,  minimum 
wages  and  hours,  etc.)  Superintendent  of  Documents.  Price, 
$1.25. 

Occupational-Disease  Legislation  in  the  United  States,  1936. 
Bureau  of  Labor  Statistics.  (Texts  of  the  laws  of  the  various 
States.)    Superintendent  of  Documents.    Price,  10  cents. 

Monthly  Labor  Review.  Bureau  of  Labor  Statistics.  (Keeps 
pace  with  new  and  amendatory  actions  of  State  legislatures  in 
the  field  of  workmen's  compensation  legislation,  etc.)  Super- 
intendent of  Documents.  Subscription,  $3.50;  single  copy,  30 
cents. 

State  and  local  authorities. 
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VII.  Labor  situation — Continued. 

D.  Local  trade  unions. 

E  and  F.  Local  industrial  and  labor  leaders,  chambers  of  commerce, 

and  other  local  industrial  associations. 
G.  Local  authorities. 

VIII.  Employment  and  unemployment. 

A.  Consumer  Market  Data  Handbook,  1938.    (Total  gainfully  em- 

ployed in  1930  in  counties  and  all  cities  above  2,500  population.) 
Census  of  Population,  1930,  Vol.  III.    (Condensed  tabulation  for 

principal  industries  only,  by  counties  and  cities  above  25,000.) 
Census  of  Population,  1930,  Vol.  IV.    (Detailed  break-down  by  all 

occupations,  by  sex,  by  color  and  nativity,  by  marital  condition, 

and  by  age,  for  States  and  cities  above  25,000.)  Superintendent 

of  Documents.    Price,  $3.50. 

B.  Census  of  Population,  1930,  Vol.  IV. 

C.  Local  authorities. 

D.  Census  of  Unemployment,  1930,  Vol.  I.    (Number  of  unemployed, 

by  industries  and  by  sex  for  cities  of  50,000  and  over;  by  sex 
only,  for  cities  above  10,000.)  Superintendent  of  Documents. 
Price,  $1.75. 

Census  of  Partial  Employment,  Unemployment,  and  Occupations, 
1937.  Special  census  under  the  administration  of  John  D.  Big- 
gers.  (Statistics  on  unemployed  by  age,  sex,  color,  occupations, 
skilled  and  unskilled,  etc.,  for  counties  and  for  cities  above 
10,000.)  Final  reports  by  States  available  from  Census  of 
Unemployment.  Free. 

Private  and  Governmental  social  agencies  and  local  authorities. 
(Records  of  local  registrations  and  placements  may  be  obtainable 
from  the  nearest  office  of  the  United  States  Employment  Service 
of  the  Department  of  Labor;  local  government  departments  in 
some  cities  such  as  Philadelphia,  Baltimore,  Buffalo,  Columbus, 
and  Syracuse,  and  possibly  many  other  cities  have  assembled 
considerable  data  on  the  local  situation;  special  unemployment 
data  of  interest  to  cities  within  the  State  have  been  assembled 
in  some  States  (Pennsylvania,  Michigan,  Washington,  and 
Massachusetts,  for  example) ;  State  departments  of  labor  and 
industry  in  most  States  have  some  definitely  helpful  material; 
and  State  unemployment  compensation  boards,  in  compliance 
with  the  Social  Security  Act,  have  individual  and  plant  pay- 
roll records  by  months,  quarters,  and  years.) 

E.  Local  authorities. 

IX.  Consumer  purchasing  power  (estimated  income  in  dollars  of  individuals  and 

families  considered  in  relation  to  cost  of  living.  See  text,  sec.  1,  p.  8, 
for  suggestions  regarding  direct  and  indirect  angles  of  approach.) 

Note. — State  and  local  income-tax  records,  where  income  tax  is  paid 
and  records  are  available  for  reference,  are  invaluable  sources  of  material  in 
lieu  of,  or  supplementary  to,  a  direct  local  survey  among  a  representative 
sampling  of  the  city's  family  population.  Where  a  local  field  survey  is 
not  feasible  and  local  income-tax  records  are  not  available,  estimates  de- 
rived through  the  application  of  all  available  published  material  is  a  valuable 
substitute.  It  is  suggested  that,  in  addition  to  considering  such  material 
as  is  referred  to  in  the  following  list,  a  careful  check  be  made  to  ascertain 
what  information  for  the  city  is  available  from  offices  of  State  departments 
in  the  State  in  which  the  city  is  located. 

A-l.  Census  of  Agriculture,  1935.    (Value  of  crops  and  livestock  by 
counties.) 

Receipts  from  the  Sale  of  Principal  Farm  Products.  Bureau 
of  Agricultural  Economics.  (Monthly  by  States.)  Available 
from  Bureau  of  Agricultural  Economics,  United  States 
Department  of  Agriculture.  Free. 

2.  Consumer  Market  Data  Handbook,  1938.    (Mining  pay  rolls 

by  counties.) 

Personnel  and  Payroll  in  Industry  and  Business,  and  Farm 
Personnel,  by  Counties,  1935.  Bureau  of  the  Census.  Avail- 
able from  the  Bureau  of  the  Census.  Free. 

3.  Officials  of  local  utility  companies. 
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IX.  Consumer  purchasing  power — Continued. 

4.  Biennial  Census  of  Manufactures,  1935. 
Consumer  Market  Data  Handbook,  1938. 

Personnel  and  Payroll  in  Industry  and  Business,  and  Farm 
Personnel,  by  Counties,  1935. 

5.  Construction  Industry,  1935,  Vol.  I.    Bureau  of  the  Census. 

(States  and  Cities  of  500,000  population  or  more.)  Available 
from  the  Bureau  of  the  Census.  Free. 
Personnel  and  Payroll  in  Industry  and  Business,  and  Farm 
Personnel,  by  Counties,  1935. 

6.  Motor   Bus   Transportation,    1935.    Bureau   of  the  Census. 

(Geographical  regions  only.)    Available  from  the  Bureau 

of  the  Census.  Free. 
Motor   Trucking  for   Hire,    1935.    Bureau   of   the  Census. 

(Geographical  regions  only.) 
Local  railroad  officials,  for  such  information  as  may  be  available 

on  income  from  employment  in  railroad  activities. 

7.  Radio  Broadcasting,  1935.    Bureau  of  the  Census.  (States 

and  cities  above  500,000.)  Available  from  the  Bureau  of  the 
Census.  Free. 

8.  Personnel  and  Payroll  in  Industry  and  Business,  and  Farm 

Personnel,  by  Counties,  1935. 

Census  of  Business,  1935.  Retail  Distribution,  Vol.  II.  Bu- 
reau of  the  Census.  (Pay  rolls  by  counties  and  cities  above 
2,500.)    Available  from  Bureau  of  the  Census.  Free. 

Census  of  Business,  1935.  Wholesale  Distribution,  Vol.  III. 
(Payrolls  by  counties  and  cities  above  5,000.) 

Consumer  Market  Data  Handbook,  1938. 

9.  Personnel  and  Payroll  in  Industry  and  Business,  and  Farm 

Personnel,  by  Counties,  1935. 
Banks,  1935.    Bureau  of  the  Census.    (States  only.)  Available 

from  the  Bureau  of  the  Census.  Free. 
Financial  Institutions  other  than  Banlcs,  1935.    Bureau  of  the 

Census.    (States  only.)    Available  from  the  Bureau  of  the 

Census.  Free. 

10.  Governmental  authorities  in  the  community  or  area  surveyed. 

11.  Census  of  Business,  1935.    Service  Establishments,  Vol.  II. 

Bureau  of  the  Census.    (Statistics  for  States,  counties,  and 
cities  of  2,500  population  or  more.)    Available  from  the 
Bureau  of  the  Census.  Free. 
Personnel  and  Payroll  in  Industry  and  Business,  and  Farm 
Personnel,  by  Counties,  1935. 

12.  Personnel  and  Payroll  in  Industry  and  Business,  and  Farm 

Personnel,  by  Counties,  1935. 
B-l.  Assets  and  Liabilities  of  Operating  Insured  Banks,  December 
31,  1937.  Federal  Deposit  Insurance  Corporation.  (Time 
deposits  of  all  insured  banks  by  States.)  Available  from 
Federal  Deposit  Insurance  Corporation,  Washington,  D.  C. 
Free. 

Financial  statements  of  banks  in  local  newspapers. 
2  and  3.  Local   authorities  (data  usually  not  available  except 
through  field  survey). 
C  and  D.  Note. — The  data  on  national  income  by  sources  such  as 
agriculture,  manufacturing,  income  from  investments, 
etc.,   prepared   annually   by   the    Economic  Research 
Division,  Bureau  of  Foreign  and  Domestic  Commerce, 
are  pertinent  to  these  and  all  other  subheadings  under 
"Consumer  purchasing  power."    Estimates  by  States 
will  be  released  late  in  1938. 

E.  Sales  Management  Survey  of  Buying  Power.    (Published  annually 

in  April.    Estimated  "effective  buying  income"  by  counties.) 
Sales  Management,  Inc.,  420  Lexington  Avenue,  New  York,  N.  Y. 
Local  estimates. 

F.  Consumer  Use  of  Selected  Goods  and  Services,  by  Income  Classes. 

Bureau  of  Foreign  and  Domestic  Commerce.  (50  representative 
cities.)  Available  only  from  the  Bureau  of  Foreign  and  Do- 
mestic Commerce.    Price,  12  vols.,  $1.65. 
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IX.  Consumer  purchasing  power — Continued. 

F — Continued. 

Distribution  of  Families  by  Income  and  Family  Type,  1935-36. 
Bureau  of  Home  Economics,  United  States  Department  of 
Agriculture,  and  Bureau  of  Labor  Statistics,  United  States 
Department  of  Labor.    (Preliminary  reports  covering  native 
white  families  including  both  husband  and  wife  in  51  cities,  140 
villages,  and  64  counties.)    City  reports  available  from  Bureau 
of  Labor  Statistics,  United  States  Department  of  Labor,  Wash- 
ington, D.  C.    Free.    County  and  village  reports  available 
from  Bureau  of  Home  Economics,  United  States  Department  of 
Agriculture.    Free.    Consumer  Incomes  in  the  United  States: 
Their   Distribution   in   1935-36.    National   Resources  Com- 
mittee.   (Includes  estimates  on  average  and  aggregate  incomes 
of  nonrelief  families,  by  types  of  communities.)  Superintendent 
of  Documents.    Price  30  cents. 
Financial  Survey  of  Urban  Housing.    Bureau  of  Foreign  and 
Domestic  Commeice.    (Detailed  statistics  for  22  cities  on  in- 
comes of  families  in  owner-occupied  and  rented  dwelling  units.) 
Superintendent  of  Documents.    Price,  $3.25.    Available  for 
reference  in  some  public  libraries. 
(For  many  communities  very  little  information  is  available  except 
through  special  field  surveys  among  representative  samplings 
of  the  local  family  population.) 
Statistics  of  Income  Supplement,  Section  1,  number  of  individual 
income-tax  returns  for  1934  classified  by  States,  counties,  and 
cities  of  25,000  and  over  population,  by  net  income  classes. 
Bureau  of  Internal  Revenue,  United  States  Treasury  Depart- 
ment.   Superintendent  of  Documents.    Price,  15  cents. 
G  and  H.  Individual   Income   Tax   Returns.    Bureau   of  Internal 
Revenue,  United  States  Treasury  Department.  (Num- 
ber of  returns  by  States,  by  counties,  and  by  cities  and 
towns,  published  annually.)    Available  from  Bureau  of 
Internal  Revenue,  United  States  Treasury  Department, 
Washington,  D.  C.  Free. 
I,  J,  and  K.  Local  authorities. 

X.  living  costs,  standards,  and  conditions  and  related  indexes  of  consumer  use 

of  buying  power. 

A.  Retail  Prices  of  Food,  1923-1936.    Bureau  of  Labor  Statistics. 

(51  cities.)  Superintendent  of  Documents,  Price  20  cents. 
Note. — Other  retail  prices  are  collected  and  can  be  obtained 
upon  request  to  the  Bureau  of  Labor  Statistics. 

Changes  in  Cost  of  Living.  Bureau  of  Labor  Statistics.  (Figures 
on  51  cities  published  quarterly.)  Available  from  Bureau  of 
Labor  Statistics.  Free. 

Intercity  Differences  in  59  Cities.  Works  Progress  Administra- 
tion, Washington,  D.  C.  (Costs  of  living  in  59  cities.)  Avail- 
able from  Works  Progress  Administration,  Washington,  D.  C. 
Free. 

State  and  local  cost  of  living  studies,  such  as  studies  made  by  uni- 
versities, chambers  of  commerce,  and  trade  and  economic 
groups.  (The  list  is  too  long  for  specific  mention  here.  See 
references  in  Market  Research  Sources,  1938  edition,  Bureau 
of  Foreign  and  Domestic  Commerce.  Superintendent  of  Docu- 
ments.   Price  30  cents.) 

Cost  of  Living  in  the  United  States  1914-36.  National  Industrial 
Conference  Board.  (Indexes  of  retail  prices  of  foods,  clothing, 
rents  in  145  cities,  coal  in  56  cities,  gas  and  electricity  in  131 
cities.)  National  Industrial  Conference  Board,  247  Park  Avenue, 
New  York,  N.  Y. 

Local  authorities  (intensive  study  usually  involves  a  local  field 
survey) . 

B.  Consumer  Use  of  Selected  Goods  and  Services,  by  Income  Classes. 

Urban  Study  of  Consumer  Purchases,  1935-36.  Bureau  of  Labor 
Statistics.  (Preliminary  reports.)  Available  from  Bureau  of 
Labor  Statistics.  Free. 
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X.  living  costs,  standards— Continued. 
B. — Continued. 

Family  Expenditure  Data,  1935-36.  Bureau  of  Home  Economics. 
(19  small  cities,  140  villages — preliminary  reports.)  Available 
from  Bureau  of  Home  Economics.  Free. 

Money  Disbursements  of  Wage  Earners  and  Lower-Salaried  Cleri- 
cal Workers,  1934.  Bureau  of  Labor  Statistics.  (Preliminary 
reports  on  55  cities.)  Available  from  Bureau  of  Labor  Statistics. 
Free. 

Note. — See  Market  Research  Sources,  1938  edition,  Bureau  of 
Foreign  and  Domestic  Commerce,  for  a  list  of  various  local 
studies  on  cost  of  living.  Superintendent  of  Documents.  Price 
30  cents. 

Local  authorities. 

C-l  and  2.  Census  of  Population,  1930,  Vol.  VI.  (Owned  and  rented 
dwellings  by  cities  and  counties,  value  and  rental  classes 
by  cities.) 

Real  Property  Inventory,  1934.  Bureau  of  Foreign  and 
Domestic  Commerce.  (Separate  report  on  each  of  64 
cities,  includes  data  on  number  of  owner-occupant  and 
tenant  dwellings,  values,  rents,  number  of  families  with 
electricity,  gas,  installed  bathing  facilities,  etc.)  Avail- 
able only  from  Bureau  of  Foreign  and  Domestic  Com- 
merce. Price  10  cents  each,  $5  per  set.  Note. — Real 
property  inventories  have  been  made  in  more  than  200 
cities.  A.  list  of  cities  covered  can  be  obtained  from  the 
Federal  Housing  Administration,  Washington,  D.  C. 

Consumer  Use  of  Selected  Goods  and  Services,  by  Income 
Classes. 

Financial  Survey  of  Urban  Housing. 
Changes  in  Cost  of  Living. 
Intercity  Differences  in  59  Cities. 

3.  Typical  Net  Monthly  Bills  for  Electric  Service  in  Effect  January 

1,  1937,  in  Cities  of  50,000  Population  or  More.  Federal 
Power  Commission.  Superintendent  of  Documents.  Price 
15  cents. 

Typical  Net  Monthly  Bills  for  Electric  Service  in  Effect  January 
1,  1937,  in  the  State  of  (the  State).  Federal  Power  Commis- 
sion. (Separate  report  for  each  State,  covering  all  cities  and 
towns  within  the  State.)  Superintendent  of  Documents. 
Prices  5  cents  and  10  cents,  according  to  size. 

Rate  Service,  American  Gas  Association.  (Complete  gas-rate 
schedules  for  all  communities  in  the  United  States),  420 
Lexington  Avenue,  New  York,  N.  Y. 

Changes  in  Cost  of  Living.  Bureau  of  Labor  Statistics.  (In- 
cludes coal  prices  in  51  cities.) 

Water  Supply  Statistics  of  American  Municipalities,  1929. 
(Rates  and  consumption)  American  City  (Magazine),  470 
Fourth  Avenue,  New  York,  N.  Y. 

Local  public  utilities  offices. 

4.  Real  Property  Inventory,  1934. 

Markets  for  Plumbing  and  Heating  Facilities  in  Residences,  an 
Analysis  of  the  Real  Property  Inventory,  64  Cities.  Bureau  of 
Foreign  and  Domestic  Commerce.  Available  only  from  Bureau 
of  Foreign  and  Domestic  Commerce.    Price  10  cents. 

Markets  for  Electrical  and  Gas  Facilities  in  Residences,  an 
Analysis  of  the  Real  Property  Inventory,  64  Cities.  Bureau  of 
Foreign  and  Domestic  Commerce.  Available  only  from  Bu- 
reau of  Foreign  and  Domestic  Commerce.   Price  10  cents. 

Effect  of  City  Water  and  Sewerage  Facilities  on  Industrial 
Markets.  Bureau  of  Foreign  and  Domestic  Commerce. 
(Number  of  installations  of  air  conditioning  equipment  in  434 
cities  of  20,000  or  more  population.)  Available  only  from 
Bureau  of  Foreign  and  Domestic  Commerce.    Price  10  cents. 

5.  Local  sources  of  information. 
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X.  Living  costs,  standards — Continued. 

D-l.  Consumer  Market  Data  Handbook,  1938.    (Number  of  tele- 
phones by  counties.) 
Local  telephone  company. 

2.  Consumer  Market  Data  Handbook,  1938.    (Number  of  auto- 

mobiles by  counties.) 
County  or  State  officials. 

3.  Consumer  Market  Data  Handbook,  1938.    (Number  of  meters 

by  counties  and  cities  of  2,500  or  more.) 
Basic  Industrial  Markets  in  the  United  States,  Gas  and  Electric 

Utilities.     Bureau  of  Foreign  and  Domestic  Commerce. 

(Number  of  gas  and  electric  customers  by  counties.)  Available 

only  from  Bureau  of  Foreign  and  Domestic  Commerce. 

Price  10  cents. 
Local  power  company. 

4.  Consumer  Market  Data  Handbook,  1938.   Estimated  number  of 

families  with  radios,  by  counties,  for  1938 — source,  Joint  Com- 
mittee on  Radio  Research. 
Census  of  Population,  1930,  Vol.  VI.    (Actual  number  of  families 
reporting  radio  sets  for  counties  and  cities  of  2,500  or  more.) 

5.  Market  Data  Handbook  of  the  United  States,  1929.    Bureau  of 

Foreign  and  Domestic  Commerce.  (Newspaper  circulation 
by  counties  as  of  1927.)  Superintendent  of  Documents. 
Price  $2.50. 

Directory  of  Newspapers  and  Periodicals.  N.  W.  Aver  &  Son 
Co.  (Circulation  of  individual  newspapers.)  N.  W.  Ayer  & 
Son  Co.,  West  Washington  Square,  Philadelphia,  Pa. 

Local  newspaper  publishers. 

6.  Consumer  Market  Data  Handbook,  1938.    (Circulation  of  12 

national  magazines  by  counties  and  cities  of  2,500  or  more.) 

7.  8,  and  9.  Local  sources  of  information  for  special  data  applying 

to  the  local  situation. 
E.  Local  authorities. 

XI.  Construction  and  real  estate. 

A.  Census  of  Business,  1935,  Construction  Industry,  Vol.  I.  Bureau 
of  the  Census.    (States  and  cities  of  500,000  or  over.)  Available 
from  Bureau  of  the  Census.  Free. 
B  and  C.  Building    Construction.      Bureau    of    Labor  Statistics. 

(Monthly  releases  on  about  2,000  cities  of  2,500  popula- 
tion and  over.)  Available  from  Bureau  of  Labor  Statistics. 
Free. 

Local  building  permit  officer. 

D.  Real  Property  Inventory,  1934.    (Total  number  of  vacant  resi- 

dential units.) 

E.  Local  building  inspector,  zoning  board,  etc.    (Local  study  in  most 

cities  would  require  a  special  field  survey.) 

F.  Local  authorities. 

G.  Census  of  Business,  1935,  Real  Estate  Agencies.    (Cities  of  25,000 

and  over.)    Available  from  the  Bureau  of  the  Census.  Free. 

H.  Local  recorder's  office. 

I.  Financial  Statistics  of  Cities,  1935.    Bureau  of  the  Census.  (As- 
sessed valuation  of  taxable  property  and  amount  of  taxes  levied 
for  cities  of  100,000  and  over.    Published  annually.)  Superin- 
tendent of  Documents.    Price  $1. 
Financial  Statistics  of  State  and  Local  Governments,  1932.  Bureau 
of  the  Census.    (Assessed  valuation  and  tax  levies.)  Super- 
intendent of  Documents.    Price  $2.50. 
Digest  of  State  Laws  Relating  to  Taxation  and  Revenue,  1922. 
Bureau  of  the  Census.   (Available  for  reference  in  public  libraries. 
1932  Digest  separates  are  available  on  12  States  only.  Super- 
intendent of  Documents.    Price  5  cents  each.) 
Local  and  State  tax  authorities. 
J,  K  and  L.  Local  real-estate  board  or  association,  chamber  of  com- 
merce, and  other  local  authorities. 
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XII.  Wholesale  trade. 

A,  B,  C,  and  D.  Census  of  Business,  1935,  Wholesale  Distribution, 
Vol.  III.  Bureau  of  the  Census.  (Data  for 
counties  and  cities  of  5,000  or  more;  analysis  by 
type  of  operation  for  cities  of  50,000  or  more;  by 
kind  of  business  for  cities  of  20,000  or  more.) 
Available  from  Bureau  of  the  Census.  Free. 

E.  State  and  local  authorities. 

F.  Census  of  American   Business,    1933,   Wholesale  Distribution, 

Vol.  VIII.    Bureau  of  the  Census.    (Number  of  new  establish- 
ments for  a  few  selected  States.)    Available  for  reference  in  most 
large  public  libraries.    Local  wholesalers. 
G  and  H.  Court  records,  chamber  of  commerce,  etc. 
I.  Atlas  of  Wholesale  Grocery  Trading  Areas.    Bureau  of  Foreign 
and  Domestic  Commerce. 
Census  of  Business,  1935,  Wholesale  Distribution,  Vol.  III. 
Local  sources  of  information. 

XIII.  Retail  trade  and  metropolitan  shopping  areas. 

A-l-a.  Census  of  Business,  1935,  Retail  Trade,  Vol.  IV.    Bureau  of 
the  Census.     (States  and  cities  of  500,000  and  over.) 
Available  from  Bureau  of  the  Census.  Free. 
Local  field  survey. 

b.  Census  of  Business,  1935,  Retail  Trade,  Vol.  III.  (Counties 

and  cities  of  2,500  or  more.)    Available  from  Bureau  of 
the  Census.  Free. 
Consumer  Market  Data  Handbook,  1938. 
Census  of  Business,  1935,  Retail  Trade,  Vol.  II.  (Detailed 
break-down  by  kinds  of  business  for  cities  of  50,000  and 
over.)    Available  from  Bureau  of  the  Census.  Free. 
2  and  3.  Census  of  Business,  1935,  Retail  Trade,  Vol.  II.  (Total 
employees  and  pay  rolls  for  cities  of  2,500  or  more; 
kinds  of  business  break-downs  for  cities  of  10,000  or 
more.) 

Census  of  Business,  1935,  Retail  Trade,  Vol.  V.  (Monthly 
employment  data  by  kinds  of  business,  for  States  and 
cities  of  500,000  or  more.)    Available  from  Bureau  of 
the  Census.  Free. 
4-a  and  b.  Census  of  Business,   1935,  Retail  Trade,  Vol.  III. 
(Cities  of  2,500  or  more.) 

c.  Consumer   Market  Data  Handbook,    1938.     (Per  capita 

sales  for  counties  and  cities  of  2,500  and  over.) 

d.  Analysis  by  the  individual  making  the  local  study. 

e.  Retail  Sales,  Independent  Stores.    Bureau  of  Foreign  and 

Domestic  Commerce.  (Monthly  releases  showing  percent- 
age changes  in  sales  in  most  cities  in  26  States.  Percentage 
changes  in  State  figures  are  shown  by  types  of  business.) 
Available  only  from  Bureau  of  Foreign  and  Domestic  Com- 
merce. Free. 
Local  retailers. 

5.  Local  retail  trade  association  and  chamber  of  commerce. 

Local  retailers. 

6.  Local  store  executives  and  proprietors. 

Census  of  Business,  1935,  Retail  Operating  Expense.  (Rent 
and  total  operating  expense  for  all  kinds  of  business  com- 
bined, by  States;  total  operating  expense  by  kinds  of  business 
in  selected  States.  References  to  the  more  detailed  operating 
expense  data  in  previous  censuses  are  contained  in  the  fore- 
word of  the  census  publication.)  Available  from  the  Bureau 
of  the  Census.  Free. 

Cost  of  doing  business  studies  for  particular  kinds  of  business  in 
particular  localities  made  by  the  Bureau  of  Foreign  and 
Domestic  Commerce,  other  governmental  departments, 
university  schools  of  business  administration,  etc.  Note. — 
The  list  is  too  long  for  specific  mention  here.  See  references  in 
Market  Research  Sources,  1938  edition,  or  make  specific 
inquiry  to  the  Marketing  Research  Division,  Bureau  of  Foreign 
and  Domestic  Commerce. 
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Xm.  Retail  trade  and  metropolitan  shopping  areas — Continued. 

A.  — Continued. 

7  and  8.  Local   merchants'    associations,    store   executives,  and 

proprietors. 
9.  Municipal  and  State  authorities. 
10.  Local  survey  for  detailed  study.    (In  some  cities,  chain  store 
organizations  or  other  authorities  have  made  special  investi- 
gations.) 

11  and  12.  Census  of  American  Business,  1933,  Retail  Distribution, 
Vol.  IV.  (Statistics  by  States  on  the  number  of  stores 
opened,  by  kinds  of  business  by  quarters  during  1933 
and  for  the  preceding  3-year  period.)  Available  for 
reference  in  most  large  public  libraries. 
Court  records. 

13.  Local  retailers. 

B.  Metropolitan  Districts,  Population  and  Area,  1930.   Bureau  of  the 

Census.  (For  all  metropolitan  districts  over  100,000  popula- 
tion.)   Superintendent  of  Documents.    Price  85  cents. 

Consumer  Trading  Areas  of  the  United  States,  1935.  (Map) 
Hearst  Magazines,  Inc. 

Hagstrom's  4-Color  Retail  Trading  Area  Map  of  the  United  States, 
1936.    Hagstrom  Co. 

Local  newspapers  and  chamber  of  commerce.  Other  local  authori- 
ties.   (The  local  situation  may  suggest  a  special  field  study.) 

XIV.  Buying  habits  of  local  consumers. 

A.  Retail  Credit  Survey,  1937.    Bureau  of  Foreign  and  Domestic 

Commerce.  (Based  on  reports  from  86  cities  on  some  of  which 
statistics  will  be  presented  separately  showing  open-account, 
deferred-payment,  and  cash  sales.)  Superintendent  of  Docu- 
ments.   Price  20  cents. 

B,  C,  and  D.  Market  Records,  Buying  Habits  and  Brand  Preferences 

of  Consumers  in  Sixteen  Cities,  1938.  Scripps- 
Howard  Newspapers,  National  Advertising  Depart- 
ment, 230  Park  Ave.,  New  York,  N.  Y.,  and  other 
local  studies  on  consumer  buying  habits  made  by 
newspapers,  university  bureaus  of  business  research, 
etc.  Note.— -The  reports  are  too  numerous  to  men- 
tion specifically  in  this  list,  but  references  may  be 
found  in  the  1938  Edition  of  Market  Research  Sources. 
(Adequate  information  on  the  local  situation  may 
involve  a  special  field  study.) 

XV.  Service  establishments,  hotels,  places  of  amusement. 

A.  Census  of  Business,  1935,  Service  Establishments,  Vol.  II.  (States, 

counties,  and  cities  of  2,500  and  over.)    Available  from  the 

Bureau  of  the  Census.  Free. 
Census  of  Business,    1935,   Service   Establishments,   Vol.  III. 

(Monthly  employment  by  States  and  cities  of  500,000  and  over.) 

Available  from  Bureau  of  the  Census.  Free. 
Local  service  establishments. 

B.  Census  of  Business,  1935,  Hotels.    (By  States,  counties,  and  for 

selected  cities  of  100,000  or  more.)  Available  from  the  Bureau 
of  the  Census.  Free. 

Hotel  Redbook  and  Directory.  (Annual.)  American  Hotel  Asso- 
ciation Directory  Corporation.  (Number  of  rooms,  rates,  and 
facilities.)  Available  from  American  Hotel  Association  Directory 
Corporation,  221  West  57th  Street,  New  York,  N.  Y. 

Local  hotel  managers,  and  State,  county,  and  municipal  records. 

C.  Census  of  Business,  1935,  Places  of  Amusement.    (By  States.) 

Available  from  the  Bureau  of  the  Census.  Free. 
Proprietors  of  local  places  of  amusement. 

XVI.  Transportation  facilities. 

A-l  and  2.  Official  Guide  of  the  Railways,  National  Publishing  Co., 
424  West  33d  Street,  New  York,  N.  Y. 
Local  stationmaster. 

Local  passenger  agents  of  the  various  railroads. 
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XVI.  Transportation  facilities — Continued. 

A.  — Continued. 

•  3  and  4.  Freight  Commodity  Statistics,  Interstate  Commerce  Com- 
mission. (By  regions  and  districts.)  Superintendent 
of  Documents.  Price  75  cents. 
Transcontinental  and  Intercoastal  Trade  of  the  Pacific 
Southwest  in  1926,  Bureau  of  Foreign  and  Domestic 
Commerce.  Superintendent  of  Documents.  Price 
25  cents. 

5,  6,  7,  and  8.  Local  authorities.  (Lack  of  available  information  on 
the  local  situation  may  indicate  the  need  of  a 
special  study.) 

B.  Green's  Marine  Directory  of  the  Great  Lakes.    Green's  Marine 

Directory  of  the  Great  Lakes  Co.,  Rockefeller  Bldg.,  Cleveland, 
Ohio. 

Pacific  Shipper,  311  California  Street,  San  Francisco,  Calif. 

Shipping  Digest,  420  Lexington  Avenue,  New  York,  N.  Y. 

Official  Steamship  and  Airway  Guide.  Transportation  Guides, 
Inc.,  420  Lexington  Avenue,  New  York,  N.  Y. 

Export  Trade  and  Shipper.  Business  Publishers'  International 
Corporation,  330  West  42d  Street,  New  York,  N.  Y. 

Port  Series  and  Lake  Series.  U.  S.  Army,  Corps  of  Engineers, 
War  Department. 

Inland- Waterway  Freight  Transportation  Lines  in  the  United 
States.  Bureau  of  Foreign  and  Domestic  Commerce.  Super- 
intendent of  Documents.    Price  30  cents. 

Great  Lakes-to-Ocean  Waterways.  Bureau  of  Foreign  and  Do- 
mestic Commerce.  Superintendent  of  Documents.  Price  25 
cents. 

United  States  Maritime  Commission,  Washington,  D.  C. 
American  Steamship  Owners'  Association,  11  Broadway,  New 
York,  N.  Y. 

Officer  in  charge  of  local  station  (if  any)  of  the  Army  and  Navy 

Corps  of  Engineers. 
Local  officials  of  shipping  lines. 

Foreign  Commerce  and  Navigation  of  the  United  States.  Bureau 
of  Foreign  and  Domestic  Commerce. 
C— 1.  Official  Aviation  Guide.    Official  Aviation  Guide  Co.,  Inc.,  608 

South  Dearborn  Street,  Chicago,  111. 
Airway  Map  of  the  United  States.    Bureau  of  Air  Commerce, 

United  States  Department  of  Commerce.    Available  from 

Civil  Aeronautics  Authority,  Washington,  D.  C.  Free. 
Scheduled  Airline  Operators.    (Mimeographed.)    Bureau  of  Air 

Commerce.    Available  from  Civil  Aeronautics  Authority. 

Free. 

2  and  3.  Official  Aviation  Guide. 

Local  authorities,  such  as  information  office  of  airport, 
airline  ticket  office  in  city  or  railway  station,  and  airport 
managers. 

Description  of  Airports  and  Landing  Fields  in  the  United 
States.  Bureau  of  Air  Commerce.  Available  from 
Civil  Aeronautics  Authority.  Free. 

Tabulation  of  Air  Navigation  Radio  Aids.  Bureau  of  Air 
Commerce.  Available  from  Civil  Aeronautics  Author- 
ity. Free. 

Aeronautical  Charts.  Coast  and  Geodetic  Survey,  United 
States  Department  of  Commerce.  (Shows  airports, 
trolley  lines,  railroads,  highways,  beacon  lights,  radio 
stations,  etc.)  Available  from  Coast  and  Geodetic 
Survey,  Washington,  D.  C.  Prices  vary  from  40  cents 
to  $1.20. 

Aeronautical  Communications  Stations.  (Map.)  Bureau 
of  Air  Commerce.  Available  from  Civil  Aeronautics 
Authority.  Free. 

Communications  Manual.  Aeronautical  Radio,  Inc., 
National  Press  Building,  Washington,  D.  C. 
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XVI.  Transportation  facilities — Continued. 

C. — Continued. 

2  and  3. — Continued.  . 

National  Airport  Plan.   Bureau  of  Air  Commerce.  (Rec- 
ommended facilities  and  selected  data  for  individual 
cities.)    Available  from  Civil  Aeronautics  Authority. 
Free.    (Distribution  limited  to  planning  agencies.) 
4,  5,  6,  and  7.  Local  authorities. 
D-l.  Transportation  Maps.    Bureau  of  Public  Roads,  United  States 
Department  of  Agriculture.    Superintendent  of  Documents. 
Prices  vary  according  to  the  number  of  sheets  per  State.  20 
cents  per  sheet. 

United  States  System  of  Highways.    (Map.)    Bureau  of  Public 
Roads.    (Shows  the  number  system  of  United  States  highways.) 
Superintendent  of  Documents.    Price  15  cents. 
Annual  reports  of  the  State  highway  commission  and  records  of 

the  highway  department  of  the  particular  State  studied. 
Local  sources  such  as  filling  station  operators,  etc. 
2.  Russell's  National  Motor  Coach  Guide.    817  Second  Avenue, 
SE.,  Cedar  Rapids,  Iowa. 
Official  Motor  Freight  Guide.    Universal  Guide  Corporation. 
(Principal  truck  and  trailer  companies  by  cities,  schedules, 
local  and  long  distance  maps  of  each  line.)    Universal  Guide 
Corporation,  732-738  West  Van  Buren  Street,  Chicago,  111. 
Public  service  or  public  utility  commission  in  the  State  involved. 
Interstate  Commerce  Commission,  Washington,  D.  C. 
Records  and  officials  of  operating  companies. 
Highway  planning  survey  service  of  the  Bureau  of  Public  Roads. 

3  and  4.  Local  authorities. 

E.  Operating  company  records. 

Public  service  or  public  utility  commission  of  the  particular  State 

involved. 
Interstate  Commerce  Commission. 

F.  The  Petroleum  Industry  of  the  Gulf  Southwest.    Bureau  of 

Foreign  and  Domestic  Commerce.  Superintendent  of  Docu- 
ments.   Price  65  cents. 

Transportation  of  Gasoline  by  Pipe  Lines.  Bureau  of  Mines. 
Superintendent  of  Documents.    Price  10  cents. 

Operating  company  records. 

Public  utility  or  public  service  commission  of  the  State  involved. 
Interstate  Commerce  Commission. 

G.  Comparisons  from  other  figures  under  XVI. 

H.  American  Transit  Association,  292  Madison  Avenue,  New  York, 

N.  Y. 

Operating  company  records. 
Municipal  public  utilities  commission. 

I.  Local  authorities. 

XVII.  Public  warehousing. 

A.  Census  of  Business,  1935,  Public  Warehousing.    (By  regions  and 

States.)    Available  from  Bureau  of  the  Census.  Free. 
Municipal  and  State  records,  managers  of  local  warehouses,  and 
chamber  of  commerce. 

B,  C,  and  D.  Managers  of  local  warehouses. 

XVIII.  Banking  and  finance,  insurance. 

A.  Bankers'    Directory.    Rand-McNally    and    Co.,    Chicago,  111. 
Census  of  Business,  1935,  Banks.    (By  States.)    Available  from 

Bureau  of  the  Census.  Free. 
Assets  and  Liabilities  of  Operating  Insured  Banks,  December  31, 

1937.    Federal  Deposit  Insurance  Corporation. 
Officers  of  local  banks,  and  financial  statements  of  banks  in  local 

newspapers. 

B.  Census  of  Business,   1935,  Financial  Institutions  Other  Than 

Banks.  (By  States.)  Available  from  Bureau  of  the  Census. 
Free. 

Officers  of  local  financial  institutions. 
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XVIII.  Banking  and  finance,  insurance — Continued. 

C.  Census  of  Business,  1935,  Insurance.    (By  States  and  cities  of 

10,000  and  over.)    Available  from  Bureau  of  the  Census.  Free. 
Local  officers  and  agents  of  insurance  companies. 

D.  Local  authorities.    (The  local  situation  may  suggest  the  need  for 

a  special  field  survey.) 

XIX.  Professional  service  (physicians,  dentists,  lawyers,  etc.). 

Census  of  Population,  1930,  Vol.  IV,  Occupations.  (Number  engaged 
in  professional  pursuits  for  cities  of  25,000  and  over.)  Superin- 
tendent of  Documents.    Price  $3.50. 

Telephone  and  city  directories,  and  local  professional  men. 

XX.  Newspapers,  radio  stations. 

A.  N.  W.  Ayer  &  Son's  Directory  of  Newspapers  and  Periodicals. 

(Names  and  circulations  of  newspapers  arranged  by  States  and 
cities.)  N.  W.  Ayer  &  Son,  West  Washington  Square,  Phila- 
delphia, Pa. 

Advertising  Rate  Cards  of  local  newspapers,  and  editors  and 
officers  and  files  of  local  papers. 

B.  Census  of  Business,  1935,  Radio  Broadcasting.    (By  States  and 

largest  cities.)    Available  from  Bureau  of  the  Census.  Free. 
Managers  of  local  stations. 

XXI.  Expositions,  fairs,  and  conventions. 

World  Convention  Dates.  (Monthly  magazine.)  Hendrickson  Pub- 
lishing Co.,  330  West  42d  Street,  New  York,  N.  Y. 

Local  chamber  of  commerce,  and  other  local  authorities. 
XXH.  Industrial  and  commercial  associations  (chambers  of  commerce,  com- 
modity and  technical  associations,  grain  exchanges,  etc.). 

Selected  Trade  Associations  of  the  United  States,  1937  Edition. 
Bureau  of  Foreign  and  Domestic  Commerce.  (Directory  of  2,400 
national  and  interstate  associations.)  Out  of  print.  Available  in 
most  large  libraries.    (1938  edition  is  in  process.) 

List  of  State  and  Local  Trade  Associations.  Bureau  of  Foreign  and 
Domestic  Commerce.  (Separate  directory  for  each  State.)  Avail- 
able only  from  Bureau  of  Foreign  and  Domestic  Commerce.  Free. 

Local  industrial  and  commercial  association  executives. 

XXIII.  Universities  and  other  institutions  (State,  county,  etc.,  having  appreciable 

enrollments  from  other  communities.) 

A.  Educational  Directory,  Part  3.    Office  of  Education,  United  States 

Department  of  Interior.  (Covers  colleges  and  universities.) 
Available  from  the  Department  of  Interior,  Washington,  D.  C. 
Free. 

Registrars  and  other  officers  of  local  universities  and  institutions. 

B.  Officers  of  local,  Federal,  State,  and  municipal  institutions. 

XXIV.  Federal,  State,  or  County  Government  establishments  (for  a  State  capital 

or  county  seat,  such  special  establishments  and  facilities  as  contribute 
important  activities  to  this  type  of  city). 
Local  officials  of  Federal,  State,  or  county  governments. 

XXV.  Other  (all  other  types  of  establishments  and  special  features  that  tend  to 

contribute  to  the  community's  employment,  purchasing  power,  and 
consumption). 
Local  authorities. 

XXVI.  Summarization  of  principal  State  and  local  laws  and  regulations  affecting 

industry  and  commerce  and  consumer  purchasing  power.    (The  super- 
vision of  this  section  by  a  local  attorney  or  attorneys  is  desirable.) 
United  States  Code  Annotated. 

State  codes  and  statutes,  municipal  ordinances.    Secretary  of  State. 

A.  Financial  Statistics  of  State  and  local  Governments,  1932.  Bureau 

of  the  Census. 

Financial  Statistics  of  Cities,  1935.    Bureau  of  the  Census. 
Digest  of  State  Laws  Relating  to  Taxation  and  Revenue,  1922. 

Bureau  of  the  Census.    (For  use  as  a  possible  guide  as  to  how 

a  current  digest  can  be  made.) 

B.  State  codes. 
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XXVI.  Summarization  of  principal  State  and  local  laws  and  regulations — Contd. 

C.  Workmen's  Compensation  Legislation  in  the  United  States  and 

Canada,  as  of  January  1,  1929.    Bureau  of  Labor  Statistics. 
Handbook  of  Labor  Statistics,  1936.    Bureau  of  Labor  Statistics. 
Occupational-Disease  Legislation  of  the  United  States,  1936. 

Bureau  of  Labor  Statistics. 
Monthly  Labor  Review.    Bureau  of  Labor  Statistics. 

D,  E,  F,  and  G.  State  codes  and  statutes,  municipal  ordinances. 

H.  List  of  Unfair  Trade  Practices.    Marketing  Research  Division. 

Bureau  of  Foreign  and  Domestic  Commerce.  (Free  as  long  as 
the  limited  supply  lasts.) 

I,  J,  and  K.  Local  authorities. 

XXVII.  Municipal  administration  and  related  data. 

A.  Municipal  Yearbook.    (Annual.)    The  International  City  Man- 

agers' Association,  1313  East  60th  Street,  Chicago,  111. 
Local  municipal  authorities. 
B  and  C.  Financial  Statistics  of  Cities,  1935.    Bureau  of  the  Census. 

Municipal  Yearbook.    (This  includes  data  from  authorita- 
tive sources  on  each  phase  of  municipal  administration.) 
Local  municipal  authorities. 
D,  E,  and  F.  Local  authorities. 

XXVIII.  Civic,  social,  and  related  facilities  and  activities. 

A  to  L.  Local  authorities  including  chamber  of  commerce,  telephone 
directory,  officials  of  the  public  school  system,  city  health 
officials,  etc. 

B.  Census  of  Religious  Bodies,  Bureau  of  the  Census,  1936.  (Cities 

of  25,000  or  more.)    In  preparation. 

C.  Educational  Directory,  Office  of  Education,  United  States  Depart- 

ment of  Interior.  (In  four  parts.)  Available  from  Department 
of  Interior.  Free. 

Statistics  of  City  School  Systems,  1933-34.  Office  of  Education, 
United  States  Department  of  Interior  (Survey  of  Education  in 
the  United  States.)  Superintendent  of  Documents.  30  cents. 
J.  Directory  of  Hospitals,  American  Medical  Association,  535  South 
Dearborn  Street,  Chicago,  111. 

Vital  Statistics  Special  Reports,  Division  of  Vital  Statistics,  Bu- 
reau of  the  Census.  (Statistics  on  births,  deaths,  and  infant 
mortality  issued  in  various  forms  from  time  to  time.  The  Divi- 
sion of  Vital  Statistics  Weekly  Health  Index,  covering  86  cities, 
and  Weekly  Accident  Bulletin,  for  130  cities,  can  also  be  obtained 
from  this  Division.) 

Water  Supply  Statistics  for  American  Municipalities,  1929. 
American  City  Magazine,  470  Fourth  Avenue,  New  York,  N.  Y. 

XXIX.  Important  physical  facilities  and  special  features  not  elsewhere  described. 

Local  authorities. 

XXX.  General  statistical  recapitulation — a  survey  of  the  survey,  listing  in  con- 

venient form  for  general  reference  the  highlights  covered  in  detail  under 
the  various  individual  subjects.  The  nature  of  the  special  statistics  to 
be  included  in  this  recapitulation  will  depend  upon  the  type  of  questions 
most  frequently  asked,  with  respect  to  the  city,  by  local  residents  and 
the  general  public.  (This  suggestion  does  not  pertain  to  a  published  re- 
port. A  currently  maintained  reference  list  or  file  of  this  type,  as  well 
as  the  preparation  of  published  reports  for  specific  purposes,  is  referred 
to  in  preceding  text  pages  of  this  publication  touching  briefly  upon 
"Planning,  Making,  and  Using  the  Survey.")  Source:  Filed  data  from 
the  completed  survey. 
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SOURCES  OF  RELATED  MATERIAL 

This  material  supplements  specific  references  in  section  4  applicable  to  points 
of  inquiry  enumerated  in  the  basic  outline.  (Printing-space  limitations  require 
that  publications  referred  to  in  this  supplementary  list  be  selected  for  their 
potential  helpfulness  as  guides  to  additional  material  from  other  sources,  as  well 
as  for  more  direct  considerations.) 

FEDERAL  AGENCIES 

Price  lists  by  general  subjects.  These  give  the  names  of  publications  under  the 
classification  and  the  agency  of  the  Government  issuing  each  publication,  and 
are  currently  available.  Such  lists  as  the  following  may  be  of  interest:  Price  List 
No.  10,  Laws;  15,  Geological  Survey;  21,  Fishes;  28,  Finance;  31,  Education;  33, 
Labor;  35,  Geography  and  explorations;  36,  Government  periodicals;  37,  Tariff; 
38,  Animal  Industry;  42,  Irrigation,  drainage,  water-power;  43,  Forestry;  45, 
Roads;  46,  Agricultural  chemistry,  and  Soils  and  Fertilizers;  48,  Weather, 
astronomy  and  meteorology;  51,  Health;  53,  Maps.  Government  maps  and  di- 
rections for  obtaining  them;  58,  Mines,  mineral  resources,  fuel-testing,  coal,  gas, 
gasoline,  explosives;  59,  Interstate  Commerce  Commission,  Publications;  62, 
Commerce  and  manufactures;  69,  Pacific  States;  70,  Census;  and  72,  Publica- 
tions of  interest  to  suburbanites  and  home-builders.  Price  lists  are  obtainable 
from  the  Superintendent  of  Documents,  Washington,  D.  C.    No  charge. 

list  of  publications  of  the  United  States  Department  of  Commerce.  Superin- 
tendent of  Documents.    No  charge. 

Market  Research  Sources,  a  guide  to  information  on  domestic  marketing  ema- 
nating from  offices  of  the  Federal  Government,  State  governments,  colleges, 
universities,  and  foundations,  publishers  of  books  and  trade  directories,  and  from 
commercial  organizations.  Bureau  of  Foreign  and  Domestic  Commerce.  Super- 
intendent of  Documents.    1938  edition,  30  cents. 

Domestic  Commerce,  a  periodical  appearing  on  the  10th,  20th,  and  30th  of 
each  month,  provides  a  current  review  of  developments  in  the  field  of  marketing 
and  new  studies  in  the  field  of  distribution  by  Government  agencies  and  non- 
governmental authorities.  Bureau  of  Foreign  and  Domestic  Commerce.  Yearly 
subscription,  $1. 

Selected  Trade  Associations  of  the  United  States — a  directory  of  approximately 
2,400  national  and  interstate  associations.  (1937  last  edition.)  Available  only 
from  Bureau  of  Foreign  and  Domestic  Commerce.    10  cents. 

State  and  Local  Trade  Association  Directories.  Directories  for  each  State  are 
available,  covering  trade  associations  in  cities  of  more  than  3,000  population. 
Available  only  from  Bureau  of  Foreign  and  Domestic  Commerce.    No  charge. 

Status  of  City  and  County  Planning  (subject  to  current  revision),  Circular  10, 
and  other  leaflets  on  planning  activities  in  various  communities.  National 
Resources  Committee,  Washington,  D.  C.    No  charge. 

Planning  Our  Resources,  1938,  includes  description  of  the  work  of  regional 
planning  agencies  in  various  sections  of  the  country.  National  Resources  Com- 
mittee.   Superintendent  of  Documents.    10  cents. 

NATIONAL  ASSOCIATIONS,  COMMERCIAL  RESEARCH  AGENCIES.  AND  OTHER 

SOURCES 

The  Location  of  Industry,  a  select  bibliography,  includes  references  to  com- 
munity outlines  and  related  material  prepared  by  authorities  in  the  United  States 
as  well  as  in  Canada,  1937.  McGill  University,  Social  Science  Offices,  3466 
University  Street,  Montreal,  Canada. 

Among  the  survey  outlines  referred  to  in  the  above-named  bibliography  are: 
Industrial  Development  for  a  Community,  available  (without  charge)  from  the 
Policyholders  Service  Bureau,  Metropolitan  Life  Insurance  Co.,  New  York,  N.  Y.; 
Industrial  Surveys,  an  Outline  for  Communities  and  Manufacturers,  and  other 
material  by  George  C.  Smith,  engineer,  Missouri- Kansas-Texas  Railroad  Co., 
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Railway  Exchange  Building,  St.  Louis,  Mo.;  Preparation  and  Use  of  Industrial 
Surveys,  and  The  Bid  for  New  Industries  by  Charles  P.  Wood,  Lockwood  Greene 
Engineers,  Inc.,  New  York,  N.  Y.;  Survey  of  Retail  Trading  Area,  University  of 
Illinois,  Business  Research  Bulletin  No.  44,  and  A  Community  Labor  Survey, 
Business  Research  Bulletin,  No.  34,  University  of  Illinois,  Urbana,  111. 

Similarly  available  are:  Industrial  Plant  Location  Study,  and  other  material 
by  Harold  V.  Coes,  Industrial  Department,  Ford,  Bacon,  and  Davis,  Inc.,  Engi- 
neers, New  York,  N.  Y.;  Traffic  and  Trade,  by  Paver  and  McClintock,  1935 
(Book  3),  McGraw-Hill  Publishing  Co.,  New  York,  N.  Y.;  How  to  Reduce  Munici- 
pal Expenditures  (15  cents),  International  City  Managers'  Association,  Chicago, 
111.;  The  Codification  and  Drafting  of  Ordinances  for  Small  Towns  (50  cents), 
Public  Administration  Service,  Chicago,  111.;  America's  Capacity  to  Consume 
($3),  The  Brookings  Institution,  Washington,  D.  C;  The  Economic  Importance 
of  Boston  University  to  the  Community  (25  cents),  Boston  University  College  of 
Business  Administration,  Boston,  Mass.;  Community  Planning  (25  cents)  and 
other  publications  of  the  Regional  Plan  Association,  New  York,  N.  Y.;  Is  Industry 
Decentralizing?  by  Daniel  B.  Creamer  ($1),  University  of  Pennsylvania  Press, 
Philadelphia,  Pa.,  1935;  Migration  and  Economic  Opportunities,  by  Goodrich, 
Carter,  and  Others  ($5),  University  of  Pennsylvania  Press,  1936. 

List  of  Publications  of  the  Chamber  of  Commerce  of  the  United  States,  includes 
reference  to  Balanced  Rebuilding  of  Cities,  1937;  Zoning,  A  Statement  of  Prin- 
ciples, and  Procedure,  1936;  New  Opportunities  for  City  Planning;  Outline  for  a 
Master  Community  Survey;  Special  Inducements  to  Industries;  Reducing  State 
and  Local  Taxes  (10  cents);  State  Sales  Taxes,  a  digest  of  current  state  tax  laws 
(10  cents) ;  State  and  Local  Budgetary  Methods  (10  cents),  and  many  other  publi- 
cations available  from  the  Chamber  of  Commerce  of  the  United  States,  Wash- 
ington, D.  C. 

Urban  Markets  and  Retail  Sales.  This  important  new  type  of  marketing  atlas 
was  published  in  the  fall  of  1938  by  Outdoor  Advertising,  Inc.,  60  East  42d  Street, 
New  York,  N.  Y.  (Published  too  late  for  listing  under  specific  points  in  the  Basic 
Outline.    Price  not  stated.) 

The  Basis  of  Sales  Quota  Making.  This  publication  includes  a  basic  buying 
power  index  for  every  principal  and  secondary  trading  center  and  their  natural 
consumer  trading  areas.  Marketing  Division,  Hearst  Magazines,  Inc.,  New 
York,  N.  Y.  1938.  (Published  too  late  for  listing  under  specific  points  in  the 
Basic  Outline.    Price  not  stated.) 

The  Municipal  Year  Book.  The  1938  edition  provides  a  resume  of  activities 
and  statistical  data  of  American  cities  and  a  description  of  services  of  associations 
and  other  organizations  devoted  to  city  planning  and  to  special  subjects  of  com- 
munity interest  such  as  taxes,  traffic,  zoning,  education,  housing,  etc.,  also  an 
extensive  source  list  of  information  on  practically  every  type  of  major  community 
problem.  Available  for  reference  in  most  large  libraries.  Published  by  the 
International  City  Managers'  Association,  Chicago,  111.  (Price  varies  for  different 
years.) 

The  Industrial  Arts  Index,  lists  current  material  on  industry,  engineering, 
transportation,  trade,  business,  finance,  and  distribution.  Available  for  reference 
in  most  large  libraries.    Published  by  H.  W.  Wilson  Co.,  New  York,  N.  Y. 
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